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ADVERTISER'S WEEKLY Se UPWARD TREND IN HALF-YEAR NET SALES : 
MARKET SURVEY OF WALES AND BORDER 


Regmered at G.P.O. as & newspaper 


THE ORGAN OF BRITISH ADVERTISIN 


must come FIRST! 


The advertiser whose product is bought 
by women must, whatever other media he 
selects, schedule WOMAN first. . . . 

For WOMAN is the most powerrut selling- 
force now influencing the day - to - day 
purchases of millions of women through- 
out Britain. 


2,184,640 


A.B.C. WEEKLY NET SALE 
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lecor porated Practsvonert in Advertusung 


COMPREHENSIVE AGENCY SERVICE 
MANCHESTER 
20 Ht. Anes tg MH C2 
Biach{riors 9766 
LONDON 
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Regert 6158 


To The Editor.. 


German cars in 


Denmark 
Sim. Your arch German 
Cars are now favourites in Den 
mark” Uuiy 10) does not tell the 
whole story and does not present 
the Britush industry in a 
just ght 
Whereas « is true that in 1951 
private cars had 47 per 
world fregistrauons in 
(not nearly SU per 
had been 


motor 


German 
cent of 
Denmark 
cont’) if the 
given for commercial vehicles as 
well it would have found 
that in this case Corman registra 


figures 


been 


IN THIS ISSUE— 
Market Survey of Wales and 
Border Counties, p. 155. Sport- 

ing Press Survey, p. 159%. 
NEAT WEER'S issue will include 
Quarterly Direct Mall Adver- 

tising Section. 


were only 25 per cent 
sgaiost Britain's 39 per cent last 
that the total registra 
vehicles in 

r showed 3 per 

man agaist 37 per cent 


ons 


year ‘“ 
ons of 
Denmar 
vent Crer 
British 

trom January to May of 1952, 
s appreciably better 
private car registra 
have fallen to 46 per cent 
Britain's have risen to 40 
per cent. Similarly the position ts 
healthier in the commercial 
vehicle field so that the all-over 
registrations in Denmark through 
out this period show 47 per cent 
of vehicles of all types for Ger 
many and 44 per cent for Britain 

This letter is not written in a 
spirit of complacency but only 
to do justice to a British industry 
which os fighting hard against in 
eredible odds--and winning its 
fight 


the postion 
Crermany s 

trons ! 
w here 


ALAN Hess 
Public Relations Officer, 
The Austin Motor Co. Ltd 


Telling the truth 
about provincial 
advertising 


Sia, Tears of joyous laughter 
pour down involuntarily every 
tune I think of the article “Tell 
the youngsters the truth about 
provincial advertising” Vuly 17) 

[here is only one comment | 
would lke to make, after a 
quarter of a century as ad. man 
ager to publishing houses, adver 
tising manager of client and space 
buyer and “general servant” to 
several large, small and medium 
size advertising agents--and that 
is amend the title of this 
delicrous article to read: “Tell 
the youngsters the truth about 
provincial and W per cent of 
London advertising.” 


(Miss) S. E. Fieto 
4 Grosvenor Gardens, $.W.1. 


It was honest— 


Si,-Though | am not an 
agency man like the contributor 
ot the article “Telj youngsters the 
truth about provincial advertis 
ng,” | learned my advertising in 
a small north country chemical 
works, which must have been, | 
think, a similar school to his own 

| would like to endorse every 
word he says in what is the most 
honest and down-to-earth article 
on advertising which has been 
published for many a year 


ANOTHER PROVINCIAL 
(Name and address supplied.) 


—and refreshing 


Sin, Reading the article “Tel! 
youngsters the truth about 
provincial advertising” was a 
refreshing experience. This was 
no negative debunking of “pro 
fessionalism,” but a plain state 
ment of life as it is im the average 
provincial agency. 1 suggest that 
such men as your contributor are 
the real backbone of British ad 
vertising: with both feet on the 
ground and eye on the ball, they 
do indeed earn for advertising 
the respect of the business world 

Give youngsters coming into 
tisung a clearer picture of 
provincial agency practice They 
would not then have to pass 
through that period of be 
wildered disillusionment before 
expenencing the rewarding satis 
faction of work im this practical 
and hard-headed field 


Goapon W. Scort 
48 Grove Road, 
Eastbourne 


sdver 


But what about 
the standards of 


competence? 


SiR, Ihe knowledge (or 
rather, the lack of ut) which your 
contributor considers mecessary 
n handling provincial advertisers 
May adequate tO Serve 
small local and simular 
chents, who are pol termDiy con 
cerned about advertising, but like 
to do a little because it's the thing. 
What of who honestly 
believes that planned capenditure 
on advertising will merease the 
prosperity of his business? (And 
it such chents are rare, surely the 
blame lies with the agent who has 
failed to educate them.) Are we 
to foust showcards” on to 
him also Or afe we to cquip 
ourselves with the knowledge and 
training that will enable us to 
justify his confidence? 

lo make an analogy, a doctor 
may prescribe coloured water for 
4 patient who thinks that a bottle 
of medicine might not be a bad 
thing to have, but when a man is 
really sick he must know what 
to do to cure him 

I sincerely hope that no serious 
student of advertising will be en- 
couraged by your contributors 
words to adopt the highly deplor- 
able attitude towards sound ad- 
vertising knowledge, which he 
sppears to advocate. On the con- 
trary, it should be impressed 
upon them that knowledge 
acquired by study for examina- 
ons 1 a sure means of raising 
the standard of competence of 
both themselves personally and 
of the advertising business as a 
whole 


well Oc 
traders 


the chent 


nee 


Joun TATHAM, 
Higham Ltd. 


Why American 


agencies get accounts 


SiR 1 was astonished to read 
in your issue of July 17 that Pat 
Auld thinks that the big advan- 
tage of American agencies is 

Their ability to present corn and 
tripe” —and that every British 
agency should have a notice fre- 
minding its staff that “They're 
dumber than you think.” 

If this opinion is shared by 
many British advertising men, it 
is the complete explanation of the 
way American agencies have been 
able to open offices in London 
and walk away with some of the 
most important British accounts. 


\. M. ByYRne. 
Hedley, Byrne & Co., Ltd. 


Charles 


Jury 24, 1952 


ROE 


ADVERTISING 


ROE OUTDOOR 
ADVERTISING LIMITED 
COMPLETE NATIONAL SERVICE 


Malayan market 


Sin,—in your article on SE. 
Asia Uuly 10), the author is in- 
correct in stating that there are 
seven million inhabitants in the 
Federation of Malaya The 
estimated Federation population 
in 1951 was nearly 54 mullion, 
made up as follows: Malaysians 
2,673,114, Chinese 2,067,072, 
Indians and Pakistanis 602,308, 
Europeans 12,810, Eurasians 
11,433, others 53,966 He has 
obviously added in the million 
odd people of Singapore, which 
is a separate colony. 

It is mteresting to note that 
when surveying the press he 
makes no mention of the Indian 
and Pakistani newspapers which 
serve the third largest community 
in Singapore and Malaya of some 
700,000, 

In order to get a true perspec- 
tive of the Malayan and Singa- 
pore markets one has to take into 
consideration the fact that the 
Chinese, who represent the major 
purchasing power, outnumber 
the Europeans in the Federation 
by some 160 to one, and in Singa- 
pore by 58 to one. 

1 agree that there are many 
“death traps” in the matter of 
illustrations, but that is because 
many advertisers fail to appre- 
ciate the value of using the same 
British illustrations which have 
been successful in selling the 
goods on the home market. 

CARSTAIRS TURNER. 
Colin Turner (London) Ltd. 


. 
New studios 
Radio Luxembourg Advertising 
Lad., is moving into a completely 
redecorated 18-room building at 
No. 38 Hertford Street, London, 
W.1, at the end of August. Two 
new recording studios are bein 
sound proofed. One will be a band 
studio for 2 
musicians will be 
used for recording talks and similar 
work. All the latest equipment is 
being installed. 


wid gt 
“ransportation advertis!™ 


33 NORFOLK STREET, STRAND, LONDON, WC 2 TEMPLE BAR 2044 (5 lines) 
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CROSS WORDS 


In the tradition of the ancient inquisitors, the author of The Daily 
Telegraph Crossword Puzzle remains unknown. So we can only wonder 
how he—or is it she ?— enjoys watching the reactions of his victims. 
In train or bus, opposite to some harassed Telegraph reader who is biting 
a pencil and looking desperately out of the window in search of twenty- 
seven down, is he ever tempted to lean forward and say kindly “ Let me 
help you”? Or does he merely give a crooked smile? 

We shali never know. All we can be certain about is the result. 
Explain it as you will, but the Crossword Puzzle provides yet another 
reason why The Daily Telegraph appeals to people of enterprise and 
imagination. They understand its universal appeal. They see the 
true meaning in the slogan— 


Che Daily Telearaph 


can putt at your sphere (anag.) 
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SILVER 
JUBILEE 
‘NUMBER 


# 
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A 25th birthday opportunity | 


This year is Jubilee Yeat for Woman's Journal. The occasion is 
to be marked in a manner worthy of this great magazine which occupies 
so favoured a position with readers and with advertisers. 

The November issue is to be a Special Jubilee Number. It will 


set the seal upon 25 years of editorial supremacy, and consolidate 
Woman's Journal as 


wv 
< 
: 
be 


x 


(4 sanrniaom 


The demand for this issue is certain to reach a record. Some 
additional pages have been made available for advertisements, but the 
amount of advertising that can be carried is limited. If, therefore, you 
wish to be represented in this memorable issue of a great and influential 
magazine you are invited to place your order for space with the least 
possible delay. 


— 


OvVEMB 
ON SALE OCTOBER 23 « PRESS DAY SEPTEMBER 22 
PAGE RATE £350 * MONTHLY 2/6 
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A.W. BURNETT. Advert cement Director, THE AMALGAMATED PRESS LTO., THE FLEETWAY HOUSE. LONDON, E.C.4. CENTRAL 8098 
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SCREEN PRINTING 


DISPLAY Adver ti Sser’s screen seal 


EXHIBITION Weekly — 


Gloucester _ Tel 2228/4 med . 

iden Kittguere”* | The Organ of British Advertising Priestleys 
Manchester Tel Blackfruars 385) OF GLOUCESTER 
Birmingham Tet Mudiand (528 Vol. 157 No 2,039 
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CROSS-SECTION OF NET SALES FIGURES 


Upward trend in circulation continues 
| aide A ae BIG LEAP BY 


Willt l 
1 ry ane Daily Morror $32 , , 
P 2 ee | ‘REVEILLE 
lan to sto Ff, | anil 
P P ae Caen eee $3:5,02 Newspaper circulations 
e Daily Telegraph bom \ 
fly-posting Evening News 1,S4,82 generally continue to show an 
Star i422 , — 
q ee ~ upward trend. While sales for 
ag > —— Sunday Prctoria 040,646 the first half of this year con- 
agre to a suggestion unday bapress . ; ‘ 5 
deutie mpton Poster Services Lid. — Surday Dispatch 2" Oneal form fairly closely to those for 
+ - . 4 Swan. Mercury ‘Birmingham 4 er. 
for the provision of public infor- 20) 0 e"e oirmune ror July-December 1951, figures 
mation panels for the display of Telagr aph and Argus (Bradford Ms now available, which include 
oreshtre ( server , 4 . 
announcements of —- Nottingham Evening News 2 nearly 30 not previously 
entertainments, auction sales, ete. opi. Wivtern Feomng Maul 27,3 7 announced, reveal about three 
The borough architect reported Nottingham Journal : 2 : , 
that at present such announce- Birmingham Evening Dispatch — 67,58 ts times as many increases as 
. © ot * ts Boemng News and Southern Daily Mail 10 
ments were either placed on a. Sunderland Echo , ne decreases. 
ze < BS. r were the Northern Datly Maal 2 , 
of large hoardings, or ec Bote Meee bane : ; Once again, Reveille 
cause of “fly-posting”—in both wth seer Sa +e 
isf Eastern Everung News mi, scored ai phenomenal 
cases the effect being unsatis er Eastern Daily Press r 0$3,912 my 3 t 
tory. The company, he said, al Halifax Daily Courier rrts 20 2, as compared with 
ready had two such panels, and ee mene series Lh 687 2,705,157, an increase of 348,755 
orwich ercury ser ard 
they estimated that the comple a - : Another notable performance 
tion of a series would take three Ayrehare Post 22,140 ilready announced, is that of 
Sar imum number of The Lady ag , +e 
ae a~ “~ edt “xceed New Statesman and Nation 77, 137 Tit-Bits, which, by add ng 60,000 
Siles nol Deing expected to exece Golf Monthly in the last six months, has raised 
200 | ' i, 8 oi! » 
2 i sale to well over half a 
It was considered that the million . 
scheme had three merits: it was I I Pp 4 PI - M Cc 
not advertising in the ordinary oReR oi ke anning +Siore <ourses Most of the figures in the table 
sense, but met an important pub- : adjoining are A.B 
lic need; it should enable the The Institute of Incorporated time will be devoted to work by Daily Herald figures for 
c - g 
Borough Council to exercise Practitioners m Advertising, en- the students themselves 
better control over “fly-posting” couraged by the success of its A third course will be held in 
and the display of dated an- residentia] course in advertising the north next spring. If response 
nouncements generally; and the held wd Lyme Hall last March, from members is forthcoming December 195] figure wee 
proposed panels were small and proposes to arrange two more the Institute's educat commit 1.920.429 
simple and could be fitted into such courses te May continue the courses mee 
gaps and corners in business areas One will be held at St. Peter's Pa year Circulation of the Sunday Mer 
without occupying valuable space Hall, Oxford, during the week : re p arily in cury, Birmingham, has doubled 
Although the recommendation end, October 3-6. Students will ; prospec since 1946. and is now more than 
was adopted it was agreed to ask be _ limited to 60 (men or women) tive candidates for the Institute's 173,000 copies per issue, although 
the plan sub-committee to sanc- As at Lyme Hall, much of the examinations the price is 3d 
tion only a small number of ap 


cations until suct p as the — A a 
Survey, now being made in con- LOCAL GOVERNMENT SERVICE 


nection with the Town and (Official journal of NALGO) 
Country Planning (Control of 


dvertisements) egulations. h / 
icon Seuenene Gah aeaiene CIRCULATION 70°. MALE 
HOT NEWS 210.000 Monthly 


A topical heat wave advertisement Aiiatinen aie P 
appeared in uesday’s Evening r rs ’ Agencies: 
Seas for Aspro. “Over 80° in the ase 
Shade to-day” and “Don't swelter County Perfumery Company Lid. (Brylcreem) G. §. Reyds Lad. 
t_ something for you,’ Globe Wernicke Lid. Spottiswoode Dixon & Hunting Limited 
sévence ia Pal Personna Blades Lid. J. Waher Thompson Company Limited 
switch on a Weaver to Wearer Ltd. Nevin D. Hirst (Advertising) Lad. 


first six months of this year are 
not yet available but those for 
June were 1,965,637 July 


re Samson Reginald Harris Publications Lid., 12 Stanhope Row, London, W.1. Grosvenor 3879 & 1361 


Clark & Co 
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‘50 years of splendid service’ 


«/ Walter Anse D. Litthewveod (town clerk), the Mayor of 
helientwar ii / ’ , ( har H. Tayler, John Thomson hai 
, i dire ’ lan Mactarla ; new general manager and 
‘ if , editor 


Trt : My heque, supplementing the gif f 
’ ( ‘ ershire bch 1 th levision set already installed 
, nham € hronicle ul Crap ! n behalf of th staff ‘ 
“ 1 wi id « giv \ (assistant d ) handed 
Ch » Newsy ‘ . s chiming clock 4 pipe and 
Lid he Vue qt bacco pouch 
t t t «ct Ht Many tributes we paid »M 
! a h Tayl ind a sheaf of cong al 
- i" n messages included one fro 
j wig i ‘d Rotherme: who wro : a 
M h " rity f th f lendid serv nd ex 
ft ded J ; ncluded ved personal thanks for loya 
{ dy nanag Whe see 
p ve Northcliffe Group and ms company 
G P nin der th h The new general manager of th 
f Jot Thom icha Ch ham Newspaper C. Lid 
“wd Ch nh New ! Macfarla wh t t 
. ( Lid.) ne mpany 4% as ul 
0 half of the d M wiger (and recently as busines 
1} mn presented Mr. Taylor with nager) since 1944 


Publications News and Notes 


GC ld llie H k Leads the League produced for 
old metatite in bc July tse of the U.S. magazine 
. . . . : 
in Coronation issue — "e447. Devenibing sell 
Spex afrangements for work t nagazine has a circulation of 
P gd meta ak oh beer han 850,000 
fe { he Coronation numb . . . 
of Country Life, as an addition \ promotion folder for Lillipet 
wer full colour pages \ hows the rise im its January-June 
hd harg f £100 will t dy sement content as 19480 
ude f t ¥ Produ ! pages; 1951, 117}; 1952, I4e 
: 2 i ‘ df ( shows a girl, in a hammock 
x ws hieved d Lilliput over a pond 
. . * bearing the words, Lillipu 
Punch « { ‘ mmber w . v lets you down 
published on May 18, Page size . . * 
' t weekly Pur Certified net sale figu of 208 
11h « a] d of th * ~=©6o for March was 341,089, of which 
‘ie ™ « il oO ™ cemt were sold in Lond 
r “ t tl ‘ and Home Countics nd 
. . * - per cent in Scotland. Final n 
A astef fold ) . , for April (sixth issue) we 
duced by the ads fepa oes 
m { Amalg dP a of . ° 
nounce the Silv jut iNove Gardenin Guide,” a regular 
ber) numb { Woman's Journal John Ball advertisemem feature cut 
aif? y pus time ago Owing to paper 
he *" ' ms, is to be resumed in the 
r Space is now being booked 
nd ound he ¢ dvertisers specialising in garden 
wt iged w s and equipment 
hy t dw Ce . * * 
phanc The f Bridgwater Mercury and ( ounty 
dows pe Press last Thursday carried a cen 
Insid he ext d spread of composite adv 
tory jality, staff, and s, under ornamental head 
aww 2 Journa . vy draw Th 
efers to th for the Bridgwa A 
munity as fv : ; Show, showed tra dl 
. . . ives, th gh wad 
\ R ub» t ‘ d f Bridgwater Chan f 
scams pn depicted a village scene and 
Prometio pieee headed Mol { wy 
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TV in the West: Big sales drive 


DEALER AIDS: 
HEAVY PRESS 
ADVERTISING 
Heavy advertising in West of 
Fagland newspapers by leading 
1 manufacturers will coincide 
with the opening on August 15 


of a new televbion transmitter 
al Weavee, near ( ardiff. 
Me ; 


Many manufacturers have al- 
j aved the w r effective 
city by staging lectures and 

n course dealers in 


F luorescen posters on bus 
des w form the spearhead of 
exte ¢ Baird Television Ltd 
npaign, Posters and showeards 
heing made av nie along 
“ table dispa preces 
4 (€. Cossor Lid. have pre 
ured «necia sosters ind show 
irds w also b ivatiable 
Western and South-Western 
ewspapers w « used by BE. K 
( Ltd. while irge folder 
g plans f marketing 
vision in the Wenvoe area has 
<K f The 
company »perated 
with dealers he preparation 
f saics letters 
In addition to their normal ad 
vertising Ferranti Ltd will be 
inning a special press campaign 
the Wenvoe area Dealers 
have bee miacted with refer 
ence f he planning of window 
j spiayve and ex? c ss 
The Genera! Electric Co. will 
“ ising nat mil and cal news 
a pers Showcards, posters and 
eaflets have been produced 
A campaign eading local 
newspapers has been planned by 


Masteradio Ltd. and posters and 


stickers will be available for 
vearers 

Theme of the Pye Lid. adver- 
tising wi be Pye television 
gives you most f your money.” 
A sales aid has been pr rpared in 
the form of a labe! which can be 
sttached to receivers or used in 
4 window display Window 
streamers = are ivailable and 
stereos have been prepared for 
cal press advertising 

Philips Electrical Ltd. have 
carried out courses of instruction 
in the main centres of South 
Wales and the West country 

Retailers throughout the area 
are also making extensive plans 


for press and poster advertising 


Betro records 


The Liquidator of B h Export 
Trad esearch Org sation, com- 
1m 1 on i ; graph in 
ApvertTiser ss Were June 19 

» sl} oth jential re- 
cords and files in th y of the 
Organisation are t ned and 
will handed o w Com 
p vy th nay ge con 
tinue its activities 
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planned 


4 Da» Glo poster which is being 
used y Cossor for the Wenvoe 
opernnge 


Special guide 
jor exporters 


A specially prepared survey ol 


export market possibilities in 89 
countries will be published in the 
August issue of Business, Journal 
of Management in Industry, on 
salc Meat week 

At-a-glance tables clearly show 
the import position in these 
countries according to cight 


different categories, ranging from 
countries where there no im 
port restrictions whatever to 
countries where import licences 
almost impossible to obtain 
As a further aid readers are 
given the value of U.K. exports 
to each country in 1980 and 1951 
with an indication whether the 
trend is excellent, steady of 
difficult 


“ 


ife 


Prospect of new 
. 
export gains 
There are 
prospect for 
America, says 
chief executive 


new 
British 
Duncan 
of the 


gains in 
exports to 
Mowat, 
British 


Trade Promotion Centre in New 
York 

Back from a tour of markets, 
he told the New York Times 
that if British exports to 
the US. hold the level they 
reached in the first half of this 
year the total for 1952 will pro- 


bably be a record 
British exports to US 
year totalled £136,642,000 


Anglo-U:S. sales 


conference planned 


last 


National Sales Ane ves, of the 
U.S.A., who have already held a 
successful Anglo-American confer- 
nee with the Incorporated Sales 
Managers Association, on the 
therm How America Sells,” have 
proposed another joint conference 
in London and the provinces. It 


will probably take towards 


the end of October 


place 
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Truth campaigners report ‘fewer ads. 


are misleading’ 


PRESS AND AGENTS PRAISED FOR 
ZEAL IN QUEST OF ACCURACY 


eg ta at the increasing 


which the 


Retail Trading-Standards Association is receiving in its 
“truth in advertising” campaign is expressed in the report of the 
chairman, Renald Schofield, to be presented to the annual meet- 


ing of members on July 31. 
Vigorous action it is stated, 
has resulted in the appearance 
of fewer misleading advertise- 
ments. 

The report states: “The main 
activity of the Association this 
year has been to continue its 
vigorous action to correct in 
accurate or misleading adverts 
ing and to take a few culprits to 
the courts where ut has secured 
judgments on the proper public 
meanings of silk, linen, woo] and 
woollen 

These judgments have greatly 
increased the prestige 
fluence of the 
retail, newspaper 
circles; and, in 
can be said that the type of ad 
vertisement that we deplore has 
become very much less frequent 
than a year ago 

‘Although the R.T.-S.A. can 
take all the credit for the 
initiating Move in this matter 
we could not have secured the 
results we have without the 
most active co-operation from 
the advertisement managers of 
newspapers and periodicals 
from retail traders and from 
advertising agents 


Valuable contribution 


One of the most valuable con 
tributions was the approach by 
the advertisement department of 
the British Broadcasting Corpora 
tion to the Association to make 
the adherence to R.T.-S.A. Stan- 
dards of Practice a condition of 
acceptance of advertisements in 
the columns of the Radio Times 
and The Listener 

‘Because of this condition the 
RT was able to secure 
modification of much doubtful 
copy o-day it is the exception 
rather than the rule for in 
accuracy to be found in the copy 
submitted, although in the early 
days corrections were asked for 
in more than half of the adver- 
tisements submitted by small 
advertisers 

‘Some vigorous criticism by 
the Association has made us 
known to a number of advertis 
ing agencies, with which we now 
have most cordial relationships 
and which often seek our advice 
On points at issue in their clients’ 
copy 

“Furthermore, we are greatly 
indebted to the advertisement 
managers of the newspapers who 
have co-operated to the full in 
our efforts to keep advertise- 


consequence, 


ments accurate and truthful 

It should be more widely 
known that these managers make 
the most strenuous, personal 
efforts to see that their advertise 
ment columns are reliable and 
representations made by the 
Association, or by the public for 
that matter, on the few occasions 
when something has evaded their 
watchiulness are always met with 
vigour and helpfulness 

It should be stressed here 
that the advertisements com 
plained of are few. but their 
significance 1s out of all propor 
tion to their number Their ter 
minology is catching and if left 
unchecked would certainly debase 
all our advertising and destroy 
the confidence there is in the 
advertising columns to-day 

“Although the R.T.-S.A. is 
primarily concerned with the 
retail trade. its vigilance benefits 
all those who have an interest in 
keeping up the standards of 
advertising 

“In most cases advertisers are 
only too willing to correct their 
copy when it is shown to them 
that it can be misunderstood 

“From time to time it is 
necessary to invoke the Mer: 
chandise Marks Act when the 
cOpy appears so flagrantly mis 
leading as to infringe the Act 
So far the Association has been 
successful in every case it has 
undertaken and the effect of these 
judgments has been not only to 
stop the advertisements pro 
ceeded against but to prevent 
others of like character from 
appearing.” 


designed by Leslie 


“sed in 


poster 
will be 


Reece 


ADVERTISER'S WEEKLY 


of C. J, Lytle (Advertising) 


the International Wool Secretariat's autumn pro- 
motion campaign 


Using direct mail with press ads. 


“It ts awfully important to use 
press advertising with direct mail 

and see that they comcide” 
was one of the messages empha 
sised by I Kirkland Bridge 
(managing directo Kirkland 
Bridge Church Restorations Ltd.) 
when speaking to the British 
Direct Mail Advertising Associa 
tion last week 

Entitling his talk 
versus orf plus press 
Mr. Kirkland 
some of the 
made in using both media 

Thus. so far as church adver 
tising was concerned, a response 
scribbled on a postcard pro-forma 
attached to a direct mail letter 
often proved to be much more 
seriously intentioned than that 
which arrived in the form of a 
letter in answer to a press adver 
tisement. “Th low who uses 
direct mail-—-I don't know why 
does seem to Mean business more 
than the fellow answers 
press advertising. said 

On the other hand. Mr. Kirk 
land Bridge spoke of the success 
that had attended his “Pillars of 
the Parish Church” advertise 
ments in The Times, and his ad 
vertisements in religious journals 


Direct mail 
sdvertising,” 

Bridge counted 
discoveries he had 


who 


that they 
from his 


informing the clergy 
would receive a letter 
firm 

In reply to a questioner, he 
said: “If | had to choose between 
press advertising and direct mail 
I would choose direct mail every 
time ! 


To help members 
when attacked 


The Institute of Public Rela 
tions is taking steps to regulate 
the individua! relations of its 
members 

A new regulation “deems it a 
violation of the standards of con 
duct and practice in public rela 
tions for a member to seek to 
supplant a fellow member with 
his employer.” 

The Council of the Institute 
has also clarified its attitude with 
regard to any member “whose 
professional position or interests 
may become jeopardised or sub 
rect to unjustified or public 
denigration.” Helping any such 
member is regarded as a “major 
function” of the Council but the 
onus for seeking help rests with 
the member 


SOME HOPE THAT PRINTING INK COSTS MAY FALL SOON 


If the price of raw materials 
continues to drop there is some 
hope for a reduction in the cost 
of printing inks in the future. 
Geoffrey Dane, director, Dane & 
Co., Ltd., told Midlands branch 
ot the Display Producers & 
Screen Printers’ Association 

He mentioned that his own 
company had over a million dif- 
ferent formulas for ink. and was 
adding to them at the rate of 
about 10,000 a year 

Discussing factors which could 
accelerate fading, and had nothing 
to do with the ink, he mentioned 
atmosphere (colours always fade 
quicker at the seaside); acids in 


paper. Incident 

lly, this question of acid content 
of the paper was a frequent cause 
for customers’ complaints that 


the ink dried slowly 
Dane. and was a matter which 
should be taken up with the paper 
manufacturers and not the ink 
manufacturers 

Another frequent 
was of ink clogging the 
and this was frequent due to 
the nature of the silk, or some 
other factor not connected with 
the ink. such as the surface of 
the paper dissolving insuffici 
ent reduction 

Mr. Dane 
trouble was encountered 
blaming it on to the ink 
be remembered thar it had been 
carefully tested by the manufac 
turer before despatch and it there 
fore presumably worked under 
normal conditions Operators 
should consider if there was any 
unusual conditions. and if they 


said Mr 


ymplaint 
screen 


that if 
before 
t should 


stressed 


asked the manufacturer to help 
overcome trouble, particulars and 
samples of the surface being 
printed should be given Well 
over 9) per cent of all the com 
plaints received were in fact due 
to other causes 

In most cases the ink was made 
in large batches of several hun 
dredweights and despatched to 
is Many as twenty or thirty dif 
ferent customers, and on more 
than one occasion. one customer 
had complained that the batch 
would not dry for several days 
whereas another customer com 
plained that it dried so quickly 
that it clogged the screen! 

During the past few years the 
screen process industry had made 
enormous strides and the quality 
of work has reached levels un- 
dreamed of before the war 
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ADVERTISERS WEEKI 


Newsprint talks now cover 


price, supply, rationing 


TEGOTIATIONS over 


4 lo 1. the urrent 
la Ju 7, has been ex 
ng newspaper of thes fa | 
ager, Newsprint Supply ¢ 
Lid, revealed that 1 
pri but future ipp! 
rat mn ifran wert 
under discu } 
Neg ci eo 
M ‘ f Mate 
id « 
, grew | : <w \ 
“lt b heped that a further 


announcement regarding future 


policy may be made very 
shortly says Mir. Bishop. “A 
further reduction in the equal 


ised price ts to be expected 
and will be back dated so that 
no newspaper will be adversely 
aflected by continuing to re 
ceive current deliveries in full.’ 
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Rationing not 


necessary now 


Canadian output 
and deliveries 


¢ of newsprint being pro 
period due to end on Sun 
further four week 
P. Bishop, M.P., general man 
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Talks on diploma 
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Dublin strike 


PEACE HOPE 
GROWING 


Ten days after the start of the 


printing strike in Dublin, the 
Irish Labour Court met on Mon 
day to investigate the dispute 
This delay is believed to be 
due to the reluctance on the part 
of both the employers and the 
Union officials to negotiate——the 
employers being firm on their 
offer of 12s. 6d. per week, the 


(Dublin Typographica 


Societ 


L nions 


Provident 


and tereo 


typers’ Union) remaining adam 
ant on their Ws. per week claim 

Questions were asked abou 
the strike in the Dail and was 


that the Minister for 
and (Commerce 


personally 


suggested 
Industry 
ntervene 
Minister, however, replied 
he had no function in the matter 
When pressed f 
ask the Labour ¢ 
cir investigation of the position 
ster did not reply 
four-page TJ/rish News 
published cach evening 
July 18 at threepence, is 
carrying a few advertisements, It 
is being published by the Dak 
Ltd.. one of the 
job printing houses not involved 
in the strike. There has been some 
increase in posting in the Dublin 


TO say 


ourt to 


area, while use has also been 
made of loud-speaker vans and 
even sandwich-boards 

4 measure of agreement was 
reached on Tuesday evening, par 
ticularly on a scheme for a joint 
industrial council 

Both sides feported to their 


organisation on Wednesday morn 
ng 

The Dublin Stan 
ent with the tré 


permissiof 


ard by 


unions 


igree 


al has 


received to print a 


their works in Drogheda and w 
be published this week 
Footnote: Enelish papers are 


WORK-AT-HOME 
FRAUD CHARGE 


Five men were remanded on 
bail on Monday, at Great Yar 
mouth, charged with conspiracy 
to chea ind defraud persons 

who could be induced to ente 
nt tT undertak 
‘ (Work 


own sureties of 


) their 


two other sureties 


N ‘ ve 
Yarmouth, John Franc Davies 
42. of Clarence Road, Gorleston 
Eric Huds 32 f W rton 
N, oa 
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when he 
men 
Davies said 


four 
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Club News 


Aldwych 
Good-bye to the 
‘old gang’ 


The Aldwych Club, which made a 


defictt of £329 during the year 
ended March 31. and which faces 
n y ot p nises when its 
pres lease CAL > make a 
d wd = effo » solve its 

Th was made clear by Ulric 
Wa nan, at the annual 


of us members 
should resign 
rely new 
ott 


commit 


Slar 


b 


come 


assure 


1d a high tribute 
Mr. Morrish and 


ords would 


show jual nteres He also 
App j hers support 
the t xient, part) 
ular by rolling new members 

Th futur depends on the 


he 


concluded 


old gang has gone 


Newcastle 


Politics and 


commerce 


J. C. Dodds, northern area pub 
licity officer, National Union of 
Conservative and Unionist Associa 
tion iddressing Newcastle and 
Dis Publicity Club stressed th 
difference between putting over a 
political policy and a commercial 
produ and pointed out how the 
ippr h varied according to 
whether a party was in office or in 
opposition 
Bradford 

* @ 
Exchange visit 

For th fourth social event of 
the summer, members of the Brad- 
ford Public Association visited 
Bradford telephone exchange 
Intr s of the automatic dialling 
system were explained by senior 


officials 
Spanish influence 
on shoe styles 


Th summer number of the 
D s Dispatch which circulates to 
Dokc tores warchouses and 
fact sa wer the country in- 
clud la le by Eunice Wilson 
the f chief designer, on the 
oming Spanish influence on shoe 
fashions 

D Dispatch is produced py 
the Winter Thomas Company Ltd 
who handle Dolcis advertising 


Osborne-Peacock 
Thursda 
Prize winners phot reraphed 
direc 
Manche 
CO sborne-Peacock 


Holker 


fisement 


the 


for 


ter 


prize 


Oshorme 


director 


4 


AG 


at 


held their annual golf meeting at St. Georve H last 
hirty-two players contested keenly for the wrious trophies 
here are Ueft to right), back row. EE. L. Yule 

Peacock, Glasgow D. Jolly Vantona Textile Lid 

W. B. Harbud, London “Evening News ( M. Wat 
London; T. W. Livesey, Cephos Lid., Blackburn: 1.1 

News Chronicle Manchester; front row, A. W. Burr adver 
Amalgamated Pre Mrs. W. E. Osborne, wh sented 

and L. W. Needham, director of advertising “ Dai E xpress 

Group 


4 group of revellers aboard the Regent Showboat 


9) 


members 


of the Regent 


Friday es eninge 


Advertisir 
are seen 


me ¢ 
here 


ub 


ona 
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uy 
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which took 


rig 
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ames 


on 


ADVERTISER'S WEEKLY 


S SUMMER MEETING 


Summer meeti 


morning winners at 


R.: E. D. Caird Daily 

Martin Lewis, winner “The Times 
Usher, runner-uj ; Another 
G. P. Jackson, captain; L. W 


smond Flower new 


RB 


a 
and 


hest 


cond nin G. ¢ 


ind J. B. Methuish 


THE LION OFF 
HIS PLINTH 


A new window display 
being all 
furnitur by 
firm, Furniture 
Made of + 
stonecast _ 
finish, the 15 
portrays the 
featured in 
ing campaign 
Pemberton 


The 


hest 
“st 


model 
kists of Ercol 
High Wye 
Industries Ltd 
inforced unbreakabl 
th a metallic 
in. model in high relief 
well-known Ercolwwr 
their national advertis 
by Alfred 
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for Britain 
Forty television transmitters 
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pean countries 
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EWS AOL 


P.P.A. re-elect 
A. G. Agnew as 
president 


At the annual g 4 g of 
he P xhica P “ \ 

‘ Lid Alan G. Agwew, Had 
bury Agnew & ( Lid “ 
ina nirmerusl y ss d 

The f wing 
e-clected vice-| ' 

Viscount Camrose, Sir Frank 
Newnes, Sir Robert Frans, W. 6 
Nisbett, Sir Austin Hudson, and 
H. ¢. Tingay 

The ’ “1 b. C. Strange 
i nalgama a, r 
of h ( our a] } G 
Pernod Pres d of Claude fF 
Wallis iT fl & § lid) ‘ 
cha n f th ( t ff 
Trad ind oT Pr “ 

nirmed 

* *. + 
Ww f ‘ 
Ww & I K ! ! 
cd ny . aecu 
KR. S. Pearson ond Peter H. Ralph, 
’ by id . 

K “ k “ Ww 
Rid t 

h { ' 

<f ved w 
wl! re te Ww 4 
' Mr P 

‘ : 4 
advertising, and Mr Rals ‘ 
ns ind 
* . * 

Mixes Dinah Hood (M G Bb 
‘ ty nae ‘ 
i tA v4) 

' ‘of ob nonth s 
! y ie) r 


d th d 
vhe dited “ev 
woks and becarn 
[ the Hairdresser 
J also edited ar 
wiht pour Af 
“ h nf d he ad 
d nd he adv 
weger f the Hairdresser & 
* vy Trade. continume t 
mt when the paper was mergecd 
Hair & Beauty 
. * . 
Nicholas Royds and A. Bruce 
MacColl (head of the Royds R 
arch = Departme ) ha 
nA ca, wh hy . ded 
( on of th Ad 
bedera f An New 
York 
His map gets 
C.D. recruits 
———— 
W. Muasgrave-Wood, 4 mem) 
f the Publicity Club of Leeds 
ul a f ny n i! artist 
wth ~ z 1 th advertising 
j i 1M“ t 
warden section of the Civi 
Defence Leeds divisior has dk 
gned display pict map of 
l ds, showing what would be the 
flect of an atomic bomb if 
dropped on the centre of the city 
Ihe map was displayed at Leeds 
blow Show last weck in the civ 
lefence special display, and resulted 
several recruits to the service 
* 7 * 
Mrs. B. Tomlinson, arin has 
ved the staff of Howards Press 


Advertising Lid Manchester 


Mee FO OD i offee and arranged afternoor 
‘ ‘ i. for the best part of <8 vear 
n ners ’ ay PB 1 champagne party in her hon 
( hairn Alfred Pemberton ere presenting her with a cheque 
Lef J}. Langmaid nager). Miss Hammond, Leonard 
Shrimpton ” Mrs White, George Worledge (join: man 
eine t Mes. Gotte, Miss Brill, Alfred Pemberton harman 
HF. Holt Mrs. Read (checking department 


Head of 


A dvertiseme 


PH. Ralph 


s. Toddings, ~prictor of 
nud. nly f 


4 i oon news 
if vw ‘ ” gav " 
inch ctly social 

busi k Lond« 
gen 1 dw n on Tues 


j Frank Levens, managing 
j Joshua B Powers Lid 
whos t sents th 
Mid-Ocear New d i larg 
or fron firm to help 
Mr. Todd duties as host 
* . * 
Autho 1 po John = Pudn 
n “ ! Thomas ( k 
, I Cook & 
“ put x wo bc. 
Cormack, ad ifticer A. G. 
Mortey t Y 4a pag ie 
“ f I nas ook 
fw $ i n Ourc x 
( . M j (Derbyshire) 
Thoma Cook's birthplace, on 
Friday 
* * * 
The Air Public Relations Asso- 
‘ ym hav | Mies M. I. 
(Annabelle) Lee, ass stant editor of 
he Boar / ule Journal, as their 
hor " ~ ary, in succession to 
Fhomas ( ochrane, de puty chief 
oft the Air 
M y 5 Franks: of the Air 
Ministry has hx cted honorary 
su nm success » Mr. R. C. 
Moody, of Air Ministry, informa 


Canada trip for 
Sybil Mawdesley 


In 1 with British 
i we Fx Book he T. Eaton 
( Lid {¢ da, are launching 
x ) f Brith mer 
chand n Se; t Miss Sybil 
Mawdesley, ady manage 
ccoms d ’ Miss Rosemary 
Cooper, od sit Canada 
f t A nember of 
’ Ww Ad g Club of 


of he Condé N 
New York 

* * * 

Robert Stannage, {© 


*ubhications in 


the past five 


years in charge of overseas publi 
city fo Assox d British-Pathe, 
has been appointed ess officer of 
t company H will be respon- 

for all A.B-Pathe Press and 


» this country 


R. S. Pearson 


» Lhe Listener 


Average Weekly Net Sales for 1951 (A.B.C.) 137.910 


BBC P s. Broadcasting Houre Por an 


Jury 24, 1952 


und overseas, under Eean Lloyd, 
publicity manager 
* * * 
George Ordish, agricultural econ 
omist and manag of the 


public department of PI 
ecuon Lid "s h author of 
ntaken Harvest, published by Con 
stat & Company Lid., the first 
idy of the world loss of crops 
and weeds 
* * * 
EF. J. Ayers, Daily 
ind H. J. Edgerton, Daii 


Herald 
Mirror 


ave been appointed by the Daily 
Circulation Managers 

he C.M.'s of 
Proprictors’ Associatio - 
J. Pickett who retires as whole 
sal n Slough from next Monday 


* * . 

The Howard Hazel Scholar 

ship has been won by F. L 
Millington, of j. J. Mill ing! on 
London, §.W.16, members the 
Lon ion Master Printers 


ne ia 


Ads. could be seen 


from school 
The Minister of Housing and 


Local Government has dismissed 
he appeal by Star Solus Sites Ltd 
igainst fusal of Salford City 
Counci! to permit display of an 
advertisement pancl and a painted 
sgn at 178 Bolton Road 

The Minister observed that the 
proposed advertisements would be 
displayed 


d on the flank wall of > 
premises situated in a locality whic 


ncluded commercial and residential 


features, and a new school 

He noted that the advertisements 
would be seen from the grounds 
of the school and from several 
houses 

In the Minister's view the pro- 
posed prominently sited advertise 
nents would be prejudicial to 


OBITUARY 


J. Foreman 


rs on his 
a 66-year-old family 


connec 


tion with the fifth oldest paper in 
Scotland 
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Tycoons buy both... 


Tue MAN who reads The Economist is the successful man. He is Some of the advertisements that appeared 
the man whom we symbolise—not altogether seriously—by the in The Economist of July 12th, 1952 :— 
figure of the tycoon. The man who spends in two ways. Hand- 
somely, on himself. And vastly more handsomely on behalf of the — MONSANTO CHEMICALS; SAMSON CLARKS ; 
companies that he directs. The range of his needs is wide: from "VSS 'NVESTMENTS;—- WHOLESALE TEXTILE 
ASSOC.; ZAGREB TRADE FAIR; WHITE 
personal luxuries to industrial plant, consumer goods to capital goods mones Whisays Gnavan febaece: 
and services. : CATESBYS ; CANADIAN PACIFIC; BRITISH 
In The Economist, his favourite paper, the tycoon expects to find = j2,wiers: MARTINS BANK : AB: 
advertised the things that he wants to buy. That is why sales of 


2 DAIMLER, BRUSH ABOE; LIFE INTERNATIONAL, 
space in The Economist have more than doubled in the last few years. HUMBER LIMOUSINES ; ENGLISH ELECTRIC ; 


a SHELL CHEMICALS; SIMON ENGINEERING 

GROUP ; TELEPHONE RENTALS; TELEHOIST 

Ihe Economist 22..." 2, 
MIRROR ; POWERS-SAMAS ; SOBRANIE ; 

22 RYDER STREET + LONDON SWI * WHITEHALL 1511 OLD ANGUS WHISKY ; SIR ROBERT McALPINE 
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Bringing home the facts 


UBLIC rele 
Advertising Associtior 


itions, saad Lord Swinton, speaking at the 

1 quarterly luncheon, should be used 

by mndustry to bring home economic facts to the workers 

It will be said again. Everyone 
But somehow, public relations 

campaigns with this object have proved disappointing 


The Labour Government did its best. We all remember the 


This has been said before 


agrees with it, at least in theory 


Work or Want" campaigr Results were not conspicuously 
successful, perhaps because many people regarded it, probably 
without justification, as just another political stunt Some 


industries have tried, too, with what degree of success it is hard 
handicapped because exhortation from 
tends to be suspect 
that either employers or the 
Government can act from disinterested motives 


to judge They are 


employers however well-intentioned, 


Workers are hard to convince 

Yet something should be done, over and above the speeches of 
Ministers and newspapers, to enlighten public 
But how ? And by whom ? 
Propaganda, as distinct from “Public relations”, may be one 
Public necessarily subjective in that its 
purpose must be to improve the relations of its sponsors with the 
It can never be wholly disinterested. Propaganda, on the 
other hand, can be objective if its sole aim is to inform and benetit 
those to whom it is directed, and if its sponsorship is such that the 
sponsors, except as citizens, can derive no advantage from its 
SUCLESS 


By whom?” 


editorials in 
opinion on economic realities 
relations 1s 


answer 


public 


The answer could be * 
the Munister in his address implied 


the advertising business”, as 
In America, public service 
propaganda, using the medium of advertising, is undertaken with 
great success by the Advertising Council, a body supported by 
advertisers, agents and media, all of whom voluntarily place their 
resources at its disposal 

That a similar body should be established in this country has 
often been suggested. There are many practical difficulties, one 
of which is that business men do not feel inclined to finance a 
service already provided, however imperfectly, by the Government 
from the taxes they pay. But the Government is doing less, so 
perhaps there is a case for private enterprise to do more. It 
might be worth while to think again 

A British if its policy were guided by an 
advisory body on which al! sections of the community could be 
represented, might greater public confidence than 
either Government or any industrial body. It could command also 
the pooled shill of British advertising 


Advertising Council 


command 


@ Change of subscriber's address Please inform the publishers three 
lyance of the r which change of address is to 


clear weeks in ads 
take effect, and include preser s in full as well as new address 


every advertisement in 


Jury 24, 1952 


To-morrow’s Topics 


Stability the rule 


in circulations 


THEN the ABC. figures 
s\ fare issued next month ad- 
vertisers ma had itt hard to 
discern any clear pattern im cir- 
culation trends, so far as the 
daily pre is concerned 
Tt ache p graph, over the 
ast siX s. will be undulat 
ngs « Jerate nereases 
a few mod ke s, but noth 
ng ‘ 4 Indeed, a 
fair measu { $s ity seems 
to have | i 
In the 5 ces cal condi 
"Ma for some fluc 
iA 
I i e is that the 
ative f j nt months 
; " d zg Enterprise 
has « warded and this 
quality ‘ ved faurly 
? ’ fis ! throughout 
< new il held 
—_— —_— —_— 


Labour supporters 


want more papers 


V MyeOROUS demands for 
1 sublicity will be tabled 


it the annua! conference of the 
Labour Pa 
Th al executive council 
will be asked to confer with the 
lrades | r € gress, the Co 
perative movement. and the 
Dau Herald to seck an exten 
sion of places of publication of 
the Daily Hera so that the 
na n cal news may be 
I lucthion of an evening 
La iper Ww also be urged 
id f nontt divisional 
Labour and ¢ peralive papers 
I n X ind w come the 
demand for a Scottish edition 
f ‘ Herald which party 
whusiasts north of the border 
consid 1g Jue 
—_— a —_— 
Rel t nes there is keen 
wiation as ft why negotia 
ews are so lone 
r ut. M timistic fore- 
cast that the recent hint of 
F. P. Bishop that there might be 
friai period w ‘tf rationng 
= —_— — 


Pulp quotes are 


below ceiling 


recession in the 


board 


British 


big 
industry 


and 


has had an effect on the pulp 
and other raw material markets. 
Most paper mills have good 
stocks of pulp which, owing to 
the state of trade to-day, they are 
in no hurry to replenish. Result 
is that pulp prices are declining 


and quotations are below the 
ceiling prices fixed by the 
Government. Even so, relatively 


little pulp is being bought for the 
third quarter. A ceiling import 
price—4£33 per ton c.i.f.—has also 
been applied to esparto grass, 
but generally the same conditions 
apply in this market 

Some Swedish pulp mills are 
working short tume or having ex- 
tended holidays, and Swedish 
Guotations to the North Ameri- 
can market are now highly com- 
petitive 

The accumulation of waste 
paper stocks is causing embar- 
rassment and merchants have 
urged a cessation of publicity for 
salvage. Some loca] authorities 
have ceased collections owing to 
unremunerative prices 


meee 


Direct selling by textile manu- 
facturers in Lancashire in an 
eflort to beat the slump has dis- 
pleased some retailers. Nor will 
they be encouraged by develop- 
ments in the furniture industry 
Mobile “caravan-showrooms” 
are now taking the goods to 
country villages in the north— 
«specially on market days 


Quality transfer 


plan favoured 


LACK and gold transfers 
are being applied to domestic 


hardware, electrical goods and 
heating appliances in France 
They indicate that the goods 


bearing them are of high quality, 
made by reputable firms 

This transfer system is the 
latest move in the two-year cam- 
paign of the French National 
Federation of lronmongers to 
impress the public with the wis- 
dom of buying from “qualified 
ironmongers.” The transfer plan 
follows a poster campaign. If it 
succeeds it is expected to help 
divert to the shops of Federation 
members much of the trade in 
household tronmongery and hard- 
ware at present going to depart- 
ment and multiple stores 

Already trade interests are ad- 
vocating a similar plan for 


Britain. 
ROUND TABLE 
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Every day is a ho 


To live always at the seaside is the dream of 
many a child, so it was a great day for Jill 
and Michael Taylor when their father, 
senior civil servant Jack Taylor, was trans- 
ferred to Hastings. 

Their parents, Jack and Molly Taylor, 
have known quite a few homes in their 
thirteen years of married life. Both 
Londoners, they were married in New- 
castle, moved round and about the country 
when he was in the Air Force and returned 
to London after the war. They settled in 
Hastings four years ago. They have a 
lovely flat right on the sea front in Bos- 
combe Mansions, Marina, St. Leonards, 
-_, they say they are staying there for 


Jill is getting on very well at Hastings 


High School and Jack is near to his work 
and is a member of an excellent cricket 
club. But best of all, there are the wonder- 
ful days of sunshine on the beach, when the 
whole family takes its ease and swims and 
sleeps and, regularly each week, reads the 
Sunday Pictorial. 

By advertising in the columns of the 
Sunday Pictorial you can put your product 
story before the Taylors and many other 
families like them. For the Sunday Pic- 
torial with an average weekly net sale of 
5,046,640, goes into a tremendous cross- 
section of the homes of Great Britain, on 
the best advertising day of the week. And, 
the Sunday Pictorial’s space rate is very 
economical too. Its square inch per thou- 
sand rate of .70d. is only 10.3°% above 1939. 


Sunday Pictorial 
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FOCUS ON MARKEIING—9 


events of revision necessi 
tated by a new selling policy 
Ti 
Ti F ; 
amnen « term 
, 1} t 
‘ [hie L i ‘ n f 
mark a / / 
‘ f , ‘ 
Ihe & te f i i 
‘ ! be th " ach ! 
during . { is 
} P j an crea 
i , fu can ex J 
reKt period 
Ar deavour should b id 
as ait i " ‘ 
that fluenced sa fu 
is ye ind wi al ? 
fac ‘ ' i 
iffect sales during U ar abead 
} mark ecu wl can 
ale { s| dema ind 
s analysis, whiel i “ 
how demand has been « blished 
he past, can play an importan 
‘ 
1} primary f ‘ t 
clude 
The sales and merchandising 
policy 
Nation and ilernat a 
affairs 
(sen aiding condi 
Trade competition 
The first vd st unporta 
essentia saics Lorecas x 
nake a careful study t 
5 tus Years saics \ ,w 
{ the sales exceeded the Budy 
nate f the re 
cane ths siis f s t 
diagnosis find the 
amd a edy 
An ana s of sale ' 
nude trom several a 
‘ Curmsp ve pi r 
tuned and the f wine ! 
ire suggested 
Sales ats I? 
sales of ch produc 
analysed w vara 
for the " “ 
Ms ot is ’ 
percentages 
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cumulative thiy f 
a summary f each ag 
m® especially essenta 
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which it 


is 


is 


maintained 


of the sak 
which, once agreed 
rigidly adhered to 
expectation of bu 


bh 
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mus 
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of selling costs 


ans 


budget 


be 


the 


on 


based is falsified by 


4s 


Ilow to control selling costs 


By &. BERNARD THOMPSON, F.S.M.A., of the Apollinarie Company Lid, 


@ The Sales Forecast sets the objective for the whole 


sales effort. 


It must be as near the mark as possible. 


@ The Sales Budget, once agreed, must be rigidly 
adhered to unless selling policy is changed or the 
sales forecast falsified by events. 


@ A comprehensive analy 


traveller's work for each year. 


importance. 


should be made of each 
This is of paramount 


the sale of which ts 
[ a seasonal nature 

Sales by A geographical 
analysis should be made of sales 


products 


areas 


y counties or by areas allocated 
the outside sales staff, with 
responding figures for the pre 
us year Where there has 

cen a falling off of sales in any 

ca, an investigation should be 
mde to ascertain the cause 
which may be due to iiness of 
saccsmen, poor routing nfer 

esmanship of greater trad 


competition 


The sales forecast 


The sales forecast should show 


gioss Sales less credits Le. cash 
ciscount, breakages of spoilages 
thus giving the estimated nett 
s. Under the heading of ex 
penditure the following items 
have to be estimated 
Production of goods 
Warehousing, packing and 


despatches 
Office expenses 
Sales cxpenses 
General capenses 


Standing charges: rent, rates 


insurance, etc 

Advertising expense and 
sales promotion costs 

Reserve for income tax and 


c\oess profit tax 


¢ ontingencies 


Deducting the estimated tota 
expenditure from the estimated 
total nett sales shows the profit 

ve attained and it 


is Uusua 


eakdown the expenditure items 


a centage basis 
lt os essential that all invoices 
ild be analysed to dete ne 
¢ total sales and percentages 
ch emanate from wholesalers 
iltiples, chain stores and 
ers. A hypothetical allocation 
ht be 
sa . y he + 
“M ‘ 2 ii 
Stores 0.00 
#0 Ox ‘ 
4200008 . 
if there has been a marked 
sich from one group to 


eps should be taken to 


ascertain the reas 


Computing selling costs 
When compiling the annual 
Budget, provision should be made 
i the vera selling costs 
hould oa exceed a fixed per 
c ar Assuming that the over 
all se g costs has been fixed 
i S per cen 1 a turnover of 
£200,000 the sun cated would 
© £10,000 and “ breakdown 
ild be 
\\ 4 uM ‘ ooo 
M wn 00 
( ' X 
w * 7 Om 
i a oan 


Spotlight on travellers 


It us of ount importance 
that a comprehens analysis 
lid De ade of each traveller's 
wk f h year. The relevant 
ns which should be taken into 
count afe summarised, viz 
Number ~ customers in 
area 
Persona i ‘ for the 
previous yea 
Personal tu ver in relation 
to yearly quota 
Persona Inno to total 
urnover con i with pre 
‘ is yca ‘ ws g increase oF 
decrease in money value and 
percentage 
Total se g expense 
Selling cost t al turmever 
Selling cost to personal turn 
over 
Number of working days per 
annum 
Total numbe ft calls 
Average calls p day 
Cost per ca 
Number weeks to cover 
th iTea 
f “« ‘ ial orders 
ilue of personal 


' 
jers to calls 


alue of order per 


ca 
\ quota should be 


fixed for 
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each traveller based on his 
figures for the previous year, plus 
& percentage increase for the 
ensuing year. In fixing travellers’ 
quotas, it should be borne in 
mind that each travellers areca 
may differ. Some areas may be 
compact facilitating easier work 


ng. while « 
with 

Areas 
wholly 


thers may be scattered 
few and far between 
be 


calls 
can classified as either 
industrial, wholly 
tural or industrial and 
tural. The personal attributes 
each tr ‘+r may differ to a 
rked degree, which must also 
taken into account. By reason 
‘ hese factors, coupled with the 
potentialities « each tr lier’ 
area being dissimilar s 
silowance should be in 
making comparisons between the 


agricul 
agricul 
ot 


avel 


ha 
b 


" ive 


travellers and their areas 
The number of calls made per 
aay by each traveller should be 
consistent, although one traveller 
may make more calls than another 
ry reason of the differences in 
their areas. A periodical analysis 
should be made to ascertain what 
is the actual selling time spent 
with a customer e. from the 
tume he enters the shop until he 
leaves the shop, also the time 
outside when another 


ler is in the shop, together 


the time spent travelling 

one call to another 
The cost per call is to be found 
»*y dividing the amount of the 
traveller's selling expenses per 
month by the number of calls 
made, ic. selling expenses £40 
number of calls 280-—-2s. lid 
cost per call There should be 
some similarity in the cost of 
calls of travellers working areas 
where the potentialities for busi 


ress can be regarded as equal 
The cost per £ of sales can be 
ascertained by dividing the total 
of a tr personal 
into his selling cost i.e. if he sends 


" 1 
aveliers Sales 


in £800's worth of business a 
month and his selling cost ts £40 
the cost per £ of sales 1s Is 


A record should be kept of the 
numbers of personal orders sent 
» by each travelle By dividing 
the number of orders into the 
total of the traveller's personal 
sales, one ascertains the average 
value of each order. Thus if 100 
recorded totalling 
average value per 


orders afe 
£1,500 the 
order is £18 


To 


the 


obtain percentage of 
| the numbe 
er 


orders 
and 100 


ntage is 


ige 


so if 300 calls are 
orders booked, the 
344 or one for every 
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Scene reconstructed by Roy Carnon 


FARLY IN THE 1890's, Commander Henry Bradwardine Jackson — knowing nothing of the work of Marconi 

first conceived the idea that torpedo boats might announce their approach to a capital ship by the use of wireless waves 
In 1895, in the torpedo-school ship * Defiance’ at Devonport, he began secret experiments on Admiralty 

instructions. Before the end of the year he had succeeded in transmitting, from one end of the ship, signals of 
sufficient intensity to ring an electric bell in the receiving circuit at the other. After meeting Marconi, 

who first visited England the following summer, he went rapidly ahead with the evolution of naval wireless telegraphy, making 
vital contributions to the development of world communications 

The tempo of modern life has certainly quickened since 1895, when Albert FE. Reed 

first developed the production of super-calendered newsprint. In the reclaimed 

straw paper mill he had acquired the previous year, his first machines 

produced but six cwt. of paper an hour. Compare with this the six tons an hour 

reeled off the modern high-speed machines in the great Aylesford mills of the Reed 

Paper Group — their continually-expanding production including newsprint, kraft 

and tissue papers. For to-day the Reed Paper Group with its great resources 


and technical experience is one of the largest paper-making organisations in the world 


Pioneers in modern paper technology 


Re e Head Office: 105 Piccadilly London W.1 
. a | 
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Press ad. revenue in 1918: Two 
survey results compared 


RODNEY. SILVERMAN, author of Advertising Expenditure in 1948, published by the 

Advertuing Association, gives his explanation of the disparity between figures for the 

advertisement revenue of newspapers and periodicals shown by his research and those 
appearing in the recently published report of the Census of Production 


or those furmiliar with the 


NET ADVERTISEMENT REVENL FE, 1948 


1935 Produ 
tion, i aplained 
that, as was not the 
that ca t 
Census i Pr 

he . w 

printing as we 

do I hye 


over firms employ 


C ernsus 
should be 
case with 
1} 1044 

vewspepers 
Daily 
(her 
( ensu 
“Magazines 
pournals 
periodicals 


reviews, 
and 


trade 
sumular 


Total 


adjust 
' « sha fi fr 
ures 
ythern Ireland g 
, commission, 
figures » ne (1) 
ft the table he t btarned 


umn (2) of the table 


which are net of 


and which do 
min 


of non-commercial 
‘learned societies 
house journals, etc.) 
The third column shows 

estimate 


shows 
by me and 
given in Adver ne Lependiture 
n 1948. They have been adjusted 

correspond with the Cenvus my 


estimates Ma 


for newspapers 


agents 
not ‘ 
nclude the advertisement revenue ily d other 
publishers 

manufacturers hout th plit of 


that 


SOUTH EASTERN 


ALETT 


HEAD OFFICE - - MAIDSTONE 


LONDON - 80 FLEET STREET 


one-fifth than the 
A division between 
newspapers js not 
¢ uncertainty 
advertisement 
vineial daily 
newspapers. 
however, that 
rpancy comes in 
where it may 
cent, that in the 

y group being quite small. 
; en ss of &S per cent in 
ndicals is 
W hat, 


n of these 


is 


per odicals 

the Census 

S$ net, giv 

ms gross 

f periodi 
nformation 
Association's 
:dvertisement 
ns. There 
members of 
tors’ Asso 
make 
publishers 

n. none of 
nake a re- 
estimated that 
ts spent £168 
ne space in 
1948. and there 
w that the 


its’ expenditure 


of Press 
fed £62 
weekly and 
n 1948 
ve that the 
magazines 
was sub- 
Idition, the 
rded £2 
ind tech 
sublishers 
ittempt to 
action of 
ournals 
nt pieces 


egest that the 


the advertising 
These three ‘ j 


of evidence cact 


Jury 24, 1952 


Census figure is on the low side 
An item in the Census Table 8 
gives support to the view that the 
Census does not cover all period: 
cal publishers. It shows, against 
“magazines, reviews, etc.”, 185 
“entries.” 

An “entry” is generally synony- 
mous with an “establishment,” 
which here means a publishing 
or printing house, though in a 
few cases an entry covers more 
than one establishment under the 
same management. Probably a 
considerable proportion of these 
entries represent printers who are 
not publishers, and whose output 
is largely duplicated under the 
sales of publishers 

On the other hand, a propor- 
tion of the 216 smal! firms in the 
trade, who employ less than 11 
persons, should be added, though 
some of these are no doubt 
printers only and not publishers 
Thus the number of puwhlishers 
of periodicals covered is probably 
200 to 30. 

There are about 1,500 periodi- 
cals issued by commercial pub- 
lishers in this country. The 150 
or so members of the P.P.A. issue 
some 500 of them, so that there 
are probably two or three times 
as many periodical publishers as 
are included in this Census trade 

Ss argument is reinforced 
when we turn to newspapers other 
than daily. The Census shows 
355 entries Some represent 
printers who are not publishers, 
and should be deducted, but an 
addition must be made for small 
firms. Thus it seems probable 
that the number of publishers 
covered is nearer 400 than 500. 
But the Royal Commission on the 
Press reckoned that there were 
636 publishers of provincial 
weekly papers in Great Britain in 
1947, to which must be added 
those publishers of Sunday news- 
papers who do not publish pro- 
vincial weeklies. Thus about one- 
third of these publishers seem to 
have been omitted from the 
Census 

The 103 entries against 
newspapers corresnonds closely 
with the number of publishing 
houses issuing daily and/or even- 
ing newspapers in Great Britain. 


daily 


Census figures 
“rather low” 


Thus the cumulative evidence 
presented here suggests that the 
Census newspapers 
other than daily are rather low 
and that there are considerable 
omissions from those for periodi- 

looks as if at least 20 

should be added to the 

figures for newspapers 
other than daily and at least 50 
per cent to those for magazines, 
reviews, trade journals, etc 

The Census figures quoted here 
include both firms classified to 
the newspaper and periodical 
trade. and also firms classified 
t» other trades who publish or 

such publications. It may 
however, +hat some firms 
main output is in the 
genera! printing trades have not 
separated out their publishing 
activities, so that these will be 
included under genera! printing. 
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The End of a 
Long and Happy 
Association... 


a On September 30th this Agency will be resigning final advertising connection with 
Beecham Group Ltd. 

& Thus a long and happy association, extending over more than 20 years, comes to 

\ an end. 


During the whole of that time we have had the privilege of handling the campaign 
for YEAST-VITE. For 12 years we have handled MACLIL.AN BRAND STOMACH 
POWDER and TABLETS and, since 1948, MAC BRAND ANTISEPTIC THROAT 
SWEETS. 


For over 20 years we have also prepared the copy for BEECHAM’S POWDERS 
and VENO’S COUGH MIXTURE. 


During this period, too, we have in the past been invited to co-operate on the copy 
side for other Beecham Lines such as BEECHAM’S PILLS, DR. CASSELL’S TABLETS, 
GERMOLENE, GERMOLOIDS, etc. For some years we handled the campaign for 
SHERLEY’S VETERINARY PRODUCTS. 


During our association we have also handled considerable Overseas Advertising for 
many Beecham Products. 


Such a break after such a long and broadly-based association is not made without 
regret and our thanks are due to all those with whom we have come into contact for the 
cordial relations and mutual respect which have existed between us. 


WE ARE NOW FREE 


to consider the problems of other advertisers. Whilst we have specialised mainly in Medicine 
and Mail Order Advertising, and can claim a unique and invaluable experience in these two 


fields, we believe that the fundamentals of economy and psychology learned in 40 years can 
be applied successfully to other propositions. 


T'C° BENCH LTD.,, 


werning Director T. FE. BENCH 


ADVERTISING ADVISERS AND CONTRACTORS 


185, UXBRIDGE ROAD, 


HAMPTON HILL, 
MIDDLESEX 
lesey 3101 - 3102 - 3103 


Telephone: Mo 
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ONE ORDER TEN PAPERS 60,000 SALES! 
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THE ten papers of the MERTHYR EXPRESS and 
PONTYPRIDD OBSERVER - RHONDDA LEADER 
Series cover the heart of the Industrial Valleys of 
South Wales & Monmouthshire, and the Agricultural 
Vale of Glamorgan. 


THEIR combined certified weekly net sales of more than 
60,000 copies exceed the total certified net sales of 
all the local weekly newspapers published in South 
Wales and West Monmouthshire. 


as 0.000 CERTIFIED NET SALE 
Merthyr Express & Pontypridd Obserber 


MERTHYR EXPRESS PONTYPRIDD OBSERVER 
ABERDARE & MOUNTAIN ASH EXPRESS LLANTRISANT OBSERVER 
RHYMNEY VALLEY & MERTHYR EXPRESS 


RHONDDA LEADER 
WEST MON & MERTHYR EXPRESS RHONDDA FACH LEADER 


PORTH GAZETTE 
GLAMORGAN COUNTY TIMES 


GLEBELAND STREET, MERTHYR TYDFIL. 50 TAFF STREET, PONTYPRIDD, GLAM. 
Telephone: MERTHYR 195 Telephone: PONTYPRIDD 2453 
LONDON OFFICE: 118 FLEET STREET, E.C.4 (E. J. WILLS) Telephone: CENTRAL 2715 and 457! 


| HERALD OF WALES 


The Topical IWlustrated Weekly for WALES 


with the 
WESTERN MAIL 
AND SOUTH WALES NEWS 


The national Daily of Wales 
and Monmouthshire 


SOUTH WALES ECHO 


AND EVENING EXPRESS 


Largest Circulation in South Wales 


CARDIFF TIMES 
WEEKLY MAIL 


The favourite weekly newspapers 


HERALD 
OF WALES 


CERTIFIED AVERAGE WEEKLY WET SALE iN EXCESS OF 


32,000 


Head Office CARDIFF Tel. 33022 


LONDON OFFICE: 176 FLEET ST. E.C.4 Tel. Central 469! 
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ALES and the BORDER COUNTIES: 
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Industrial growth in the south, and Merseyside 
expansion into the north are key factors 


By DAVID PICKARD, 


of Research Services Ltd. 


HE 13 counties of Wales 

(or, to be technically ac- 
curate, the 12 counties of 
Wales and Monmouthshire) 
are most conveniently con- 
sidered in three groups. Table 
I, which shows the make-up of 
the three groups, emphasises 
the extremely heavy concen- 
tration of the population into 
the four southern counties in 
which live 73 per cent of the 
2.596.986 residents recorded 
by the recent census. 

We must look at each of these 
groups in turn, but before doing 
so it is worth while to examine 
the population figures in a little 
more detail In the 21 years 
between the last two censuses, 
the population of Wales has 
shown a total increase of only 
3,000 (or O11 per cent); and 


I—DISTRIBUTION 


Despite the heavy industrialisation of South Wales, the 
average of rural inhabitants in Wales is higher than that 
for the United Kingdom as a whole. Where this popula- 
tion is to be found and what its social standing is are among 
the topics on which information is given in this article. 


(Table HI) our three grou of 
counties have had very different 
experiences over the period. In 
the southern and central counties 
of the area, a fairly marked in- 
crease has followed an even more 
marked pre-war decline’ in 
population, with, on balance, a 
loss of population; the northern 
counties, on the other hand, have 
shown a small increase in popu 
lation up to the war, followed by 
a quite considerable increase dur- 
ing and after it. 

It would be wrong, therefore, 
to conclude that the population 
of Wales is a static one 

The historical reasons for these 


OF POPULATION 
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Central Counties: 
Brecknock 
Cardigan 
Menoneth 
Montgomery 
Radnor 


Southern Counties: 
Carmarthen 


Glamorgan 
Monmouth 
Pembroke 


All Wales 


| 
| 


i } 


Nowe 


The figures given have been rounded off to the nearest 1,000, and do not 


therefore always add exactly to the totals 


changes are fairly evident. The 
mid-30's were lean years both for 
the miners and steelworkers of 
South Wales and for the hill 
farmers of the central counties, 
and there was wide-spread migra- 
tion to London and the Mid- 
lands North Wales saw this 
period through rather more 
easily, and its imcreases in popu- 
lation arise largely from emigra- 
tion from the congestion of the 
Merseyside conurbation 

The factors that caused the 
decline in the population of 
South Wales are now operating 
in the reverse direction, for re- 
cent major capital expenditure in 
both coal mines and stec| works 
has revitalised the area and there 
seems every reason [0 expect a 
steady increase in population. In 
North Wales, too, in spite of the 
fact that a part of it is still de- 
signated as a development area, 
further increases may be 
expected. 


30 per cent live 
in the country 


Taking Wales as a whole the 
population living in rura) areas 
is, at 30 per cent, above the 
average for the whole of the 
country. In as many as 10 out 
of the 13 counties more than half 
of the inhabitants live in the 
country. Even the word “town” 
is only a relative one: in thé 
central counties, for example, by 
far the largest centre of popula- 
tion is Aberystwyth with a popu- 
lation of only 9,323 


The first volume of informa- 


tion about the | per cent sample 
of the recent Census gives us for 
the first time an “official” guide 
to the social! class distribution of 


Il—CHANGES IN 
POPULATION, 1931-1951 


1051 
Northern counties 00 ! tit 
Central counties a 
Southern counties 
All Wales 


ill SOCIAL CLASS OF MEN 
AGED 15 AND OVER 


Percentage of men in 
Secial Classes I and 
11 (4. the professional 
and 


Northern counties 
Central counties 
Southern counties | 


All Wales 
England & Wales 


the population of the country as 
a whole and of the larger indivi- 
dual administrative areas. These 
Census tables will need a good 
deal of working over before we 
can learn what real value adver- 
tusers can get out of them. Social 
class is estimated solely on the 
basis of the job of work a man 
is doing, and the Census peopie 
themselves admit that some of 
the classifications are a little 
fuzzy round the edges. With this 
reservation in mind it is worth 
looking at the social class dis- 
tribution for Wales, and for the 
three groups of counties we are 
treating as separate units. In 
Table Ill, for the sake of simpli- 
city of comparison, we give the 
proportion of the male population 
of each group which js classified 
as either Social Class I or Il, 
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AND THE BORDER COUNTIES 


that is, broad peaking 


the 


‘ 
essionta 


From this < seen that 
while Wales as a whole differs 
nv st a ’ est of the 
country, there f y marked 
differences betwee mur three 
groups < re . The central 
‘ lies rhak inex pected 

ppearance f the st 
argely su because 
farmers are graded stegory I 
The norther € s highe 
sont ‘ fles SsSOCl4 

nw M ke both as a 
place of resid < he better 
off (Presta f samp is 

My just ove away by 
ra f I » ind as a 


Official guide on 

class distributio 
Thus is the first f ‘ t 
ApVertTisteRsS)|« Wrealy market 


vertes of 


4 rhe ” 
j ” hee ne puh 
Ti / nt sample 

/ I ‘ ri wu Th 
& J the 
‘ ' ti 

‘ ” muir cor 
ribu car th son 

eure 
piace t Evidence of 
this is t be found in the fact 
hat 12 5 cent of the popula 
on 1s ged over 65 as against 
niy 10 per ce rest of 
Wales 

We ire nised n afer 
ditions t Cens t SOCK 
economic grad of popula 


wn Pa < . > that 

isis It seems likely that 

he f dable w els paid 

skilled nine id stee 

oy . ‘ oy A more 

Nphasis on d 1! South 
Wales 


Immigration 
from Merseyside 


The fou nort counties 


contain 26 per cent f the tota 
population Db g s the 
gest, and mor » half the 
county $s populal ves mm of 
rear Wrexham t on the 
her hand. is tl ity which 
$ adsording greater 
part of the 1 n from 
Merseyside, 7 « the coast 
towns like Prestat d Rhy 
Virtually < vdustria 
activity of N Wales is con 
centrated in these two counties 
Apart from the olde dustries 
reasonably diverse group of 
rcwe ndustrics oping 
yon at Flint rd H we and 
thane gas at t P t of Ay 
among ther 
The other tw Angle 
sey and Caern together 
with the five counties Centra! 


Wales, are 


quilura 


predominantly 
Nowadays milk 


agn 
and 


Meat production the natural 
specialities of such an area, are 
receiving Official encouragement, 


and these counties have benefited 


correspondingly The scale of 
their contribution can be judged 
by ‘ ecent statement —the 
ccasion was the opening of a 
new milk processing plant—that 


1V—CONU RBATIONS 
OF WALES 


Major Conurbations 100,000 
and over 100 
Cardiff 
Cardiff 244 
Barry ‘ 
Penarth . 
w 
él 
kp J i! 
Neto por 05 
Minor Conurbation (90,000 to 
108,000 
Merthyr Tydnl “i 
( ardiganshire lone produces 
more than £2 million werth of 
1 a ‘ cua 
It is however in the southern 
counties, and in Glamorgan and 


particular, that 
population and 
the industrial activity 
are to be found. The character 
industrial life changes as 
ve inland from the coast 
ports themselves 


coasta 


bave diminished a little in im 
portance with the decline in the 
export trade in coal, although 
prospects of an increase this 
year look fairly rosy The ship 
repair industry is being kept busy 


by Admiralty 


work. and there 
ire proposals to install a new 
ship-buiiding yard on a fairly 


node ws ile 


Docks 


adjoining Newport 


New steel 
developments 


In the 


same coastal area are 

taking place some of the more 
omising developments for 
nomic future, for it 

a the large new 

ire being constructed 

irgam us the show- 

has been sufficiently 

he national press 


further description 
Margam is by no 
neans the ily example In 
May. f example, a £1 millon 
stec T came wo operation 
it Newpo the first of its kind 
ind the offspring of much re- 
search. It has also recently been 
eported that in official state 
nent ca be expected soon” 
sbout a= furth new plant at 
Liangyfelac rear Swanses 
\ this urge scale capital 
investment is part of a planned 
development by the steel indus- 
tr and augurs we f the 
futu f South Wales The 
present anxiety is about lack of 
scrap whic in spite f the 
voracious demand for steel by 


the engineering and rearmament 
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industries, has caused some short 
tume working in South Wales 
over th past fe nonths Al 


AS Nave less 


in 


advertising cam 


reported to be doine 
expected 
ce of Wales 
oun this ¢ 
IV). Swansea 
ly stand by 
ons, Dut i stomary 
ws, 


‘better 


murda- 
p (see 
an J Newpor 


five ¢ 


ssial str 
themseives as 


ude the two smaller 
and Penarth, with Cardiff 
Both these are seaside towns and 
some distance away from C ardiff 
but both are nent 
dormitory areas 
Behind the strip of 
ports and stee!| works is a belt of 
rch agricultural land, broad at 
its western end, but owing 
towards the cast At the western 
end, the market gardening of the 
plains mer into 
ing 
Ge 


are int 


aiso conve 


cvastal 


ues 


ans 

beneath 
form the traditional 
South Wales 


rposed the mount 
the towns in the valleys 
them that 
pacture of life in 
Figures give 
false picture 
Population records 

many of these mining 
the valleys have sizeable popula 
tions, but to anyone who does not 
know the area, the can 
be misleading. In fact the whole 
area is fairly intensely populated 
but the which popu 
lation figures are given are not 
necessarily self-contained units 
with a community life of their 
own, Bedwelity in the Sirhowy 
Valley example 
of many such. A single road runs 
along the narrow v 
and recrossing a 

Here and 
you pass 
Round 
umes 

times 

is only 


that 
towns of 


show 


picture 


towns” for 


will serve as an 


black 
along the 
a group of f 
houses, some 
some 


Bedwelity 


there 
4 pil, of 
these are 
only a score or so 
several hundred 
one of these, but has had 
attached to ut, for administrative 
reasons. a number of others 
Nevertheless an inhabitant of 
say. Blackwood, one of the 
larger units that go to make up 
Bedwellty, would not think of 
going to Bedwellty to shop. If 


Blackwood itself 
what fhe 
hus down 


cannot provide 
wants, he will ether 
Newport, of 
Tredegar at 
valley 


JAC i 
perhaps go north to 


vw Nead of the 


Complications of 
market geography 


This physical organisation of 

towns has obvious 

siicathons. A poster 

n Bedwelliy, however well sited, 

does not have the town’s full 

opulation of 29.000 per 

s potential audience, nor 

single agent, however 

nt, make a product available 

nore than a few of the wnhabi 
jants 


the Valiey 


markcting img 


Large-scale 
have also 


capital mvestments 
been made in the Welsh 
coalficids, and this has been re 
flected in improved figures for 
output per man shift. Much at 
tention has however been paid to 
providing alternative employment 
by means qf trading estates. A 
number of these are dotted about 
South Wales. and they seem, on 
the whole, to have been success 
ful A few of the newer indus 
tries——mainily those devoted to 
clothing and light enginecring 
have been working short time, 
and an appeal has been made to 
the Government to influence the 
ib-contracting of defence orders 
nto the area. For all that how 
ever, unemployment in South 
Wales is still low compared with 
the rate in similar industries else- 
where in the country 


New town has 


factories already 


South Wales also has plans for 
i new town, to be sited at Cwm- 
bran, half way between Newport 
and Pontypool. The development 
plan published a month or two 
forecasts an imecrease in 
population from the present 
figure of 13.10) to 435.000 
Cwmbran will not have to face 
the major problem of most of 
the new towns, that of attracting 
suitable industries, for one of the 
reasons for the choice of 
this site for development was the 
need to cut down the daily travel 
ling of people who already work 
in the neighbourhood. The chief 
requirement of the area will be 
additional housing (about a third 
of the present population lives in 
houses of develop- 
ment”) and additional services 
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S se al 


Only 
us at 
efficient 


people who have not seen 
work question whether an 

advertising agency can 
operate from a North Wales holiday 
resort. Between ourselves, | founded 
Good Publicity Lid. in Colwyn Bay 
because I like working here-—and in 
six years | have gathered round me 
a team of experts in all departments 
who also prefer sea aw and beauty 
to the moiling and toiling cf city 
life This is the atmosphere to set 
the inspiration humming! 


We're not “out on a limb” tho! 
Internally, we re organised to 
operate in all media No agency 
has a quicker block service and the 
several printers we use are prompt 
competent and reasonable Come 
to thunk of «. our own overheads 
are low enough for us to take that 
much extra trouble which is making 
all the diflerence when the results 
are analysed 


cot i 


Although we prepare most of the 
important advertsing hereahouts 
we aren't by any means confined to 
North Wales. Our main “Fields of 
operation” are the Midlands, Lan 
cashire and South Wales. We also 
have a London office 

You'd probably be surprised at 
the size of some of the appropria 
tions we handk The fact is that 
they have grown from small figures 
because our advertising pays. We 
grow as our chents grow. So, if we 
specialise in anything it is in getting 
results economically by the most 
direct means dictated by the circum 
stances, even when they appear 
unorthodox 


~ 
_* f\ fi i “— 
/ J 

=. Liha = 
Perhaps we could bring a fresh 
outlook to your advertmwing’? No 
harm in talking it anyway 
cither at your office or, if you would 
like to mix business with a well 
earned change, here in Colwyn Bay 
Drop me a line and 1 will gladly 
make the arrangements 


(Lets 


Managing Director 


GOOD PUBLICITY LTD. 


Registered Practitioners in Advertising 


25 Princes Drive COLWYN BAY 
Telephone COLWYN BAY 2889 
and in association with McConnell: at 
St Stephen's House, Westminster 
Telephone WhHiltehol! 508! 
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Welsh Church Appeal’s 
two-language campaign 


By ARNOLD E. JONES 


Advertising to Welsh people in Wales presents a 
number of difficulties not encountered elsewhere. 
The most important of these is the matter of 
language. In this description of a campaign now 
running exclusively in Wales the author, who is 
managing director of Good Publicity Ltd., Colwyn 
Bay, gives some general hints on the kind of advertis- 
ng appeal likely to succeed in the Principality. 


TPYHE Welsh Church Appeal 

Committee is one of the 
first of our religious bodies to 
harness modern publicity 
methods to the “spoken word” 
and its other readily available 


and voluntary “public rela- 
lions sources 

Their current campaign, in no 
sense a “come back to church” 
movement, has the very practical 
object of raising between Easter 
1952 and Easter 1953 at least 


£500,000 to enable the Church to 
make better provision for main- 
taining the ministry m every 
parish in Wales and Monmouth- 
shire 

In order to leave the Appeal 
Fund substantially intact, expen- 
diture on publicity has to be kept 
to a minimum. This means that 
careful media selection and close 
iMtegration of style and methods 
have been of paramount import- 
ance To this end the Appeal 
Committee appointed Good Pub- 
Leity Ltd. as professional ad- 
visers, charged with the responsi- 
bility of extracting the utmost 
value from the appropriation 
without sacrificing the spiritual 
dignity . associated with the 
Church. (Every newspaper has 
given assurances covering suita- 
bility of adjacent advertising, for 
instance.) 

Certain features of this cam- 
paign, notably in the evolution of 
copy policy, are unusual by the 
very nature of the problem, but 
it has emerged as one of the most 
comprehensive advertising 
schemes ever operated in Wales. 

The spearhead of the campaign 
iS advertising in leading news- 


papers circulating in Wales 

These are numerous, but all have 

their spheres of influence. There 

are 91 on the Welsh Church 

Appeal schedule, categorised as 

follows 

(a) Two morning papers: West- 
ern Mail and Liverpool Daily 
Post (which gives excellent 
coverage in North Wales); 

(b) the three evening papers ip 
South Wales; and 

(c) 86 weekly newspapers (ex- 
cluding “series” and “edi- 
tions” except where the 
papers are separate entities 
or published on different 


days) as follows 
South Wales 46—2 in 
Brecon n Carmarthen, 26 


in Glamorgan, 6 in Pem- 


broke and 5 in Monmouth 
Mid-Wales: 10 (@ printed in 
the Welsh language)—3 in 
Cardigan, 7 in Merioneth 


and Montgomery 
North Wales: WO (5 in Welsh) 
—11 im Anglesey and Caer- 


Wi MUST NOT FAIL 
IN OUR GENERATION 


CHURCH 
APPEAL 


Wi vow play your part? 
O<g tm me am o ont gan 


The campaign had to be created 
in duplicate Welsh-language 
ads. were used in the proportion 
of people speaking Welsh in the 
circulation area of any One paper 
The advertisement below is a 
translation of that above. Family 
likeness is maintained by the use 
of Perpetua and of similar lay- 
outs. 
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WE te ie oe geile ae 


WELSH 


This poster was produced for dis- 
play in churches and other public 
places it is printed in five 


colours 


narvon, 13 in Denbigh, 6 in 


Flint 

These newspapers are read 
from beginning to end and 
passed on, often to be read by 
whole Welsh communities over- 
seas—-and though the standard of 
printing varies considerably, 
though very few of them take 
mats, and though there are no 
less than 14 column widths to 
contend with, they represent the 
most powerful weapon in the 
Welsh advertiser's armoury. And 
they are comparatively inexpen- 
sive: the “combined rate” for a 
single column inch in all the 


weeklies scheduled works out at 
roughly £20 


Religious publications used 
are the Church's own weekly 
Y Lian and quarterly Yr Haul, 


the 3 other Welsh quarterlies 
and Church Times and the 
Church of England Newspaper 
which. with The Times and 
Yr Enfys (for Welshmen in dis- 
persion) are the only media out- 
side Wales on the schedule 


Tradesmen gave 
large spaces 


Apart from a few large spaces 
donated by traders (including the 
whole page in Western Mail with 
which the campaign was 
launched) and newspaper pro- 
prietors, all advertising space is 
being paid for Monthly inser- 
tion dates are staggered so that 
there is an advertisement in 
several papers in each district 
every week. Sizes vary month by 
month to give added emphasis at 
certain desirable peak periods. 

The Welsh language presents 
some difficulties to the advertiser 
in Wales There are compara- 
tively few Welshmen who cannot 
read English but a surprising 
number prefer to use their 
tongue This preference 
is very strong in Mid-Wales, 
fairly so im rural North Wales 
and not quite so marked in South 
Wales. As Welshmen do not 
take kindly to bi-lingual matter. 
Appeal advertisements are cither 
all Welsh or all English and, out- 
side the Welsh language papers 
which always carry Welsh copy, 


157 
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the ratio of Welsh to English 

has been varied, area by area, 

according to local prejudice. 
Other forms of publicity, using 


channels open to the Church 
organisation, include appeal 
letters in English and Welsh 


These emphasise the need for 
money, and explain how con- 
tributions can be made, they 
have been distributed to every 
parishioner and elsewhere. Attrac- 
tive S-colour crown posters in 
English and Welsh are being dis 
Played ins church porches, 
institutes, windows, etc.; and in- 
sets are provided for church 
magazines. Poster “blanks” are 
issued and banner = streamers 
loaned for overprinting for 
events in aid of the Appeal. 
Booklets of publicity stamps (sel- 
ling at 2s. 6d. for 60) and car 
stickers (at 2s. 6d. each) gain con- 
tributions as well as publicity 
Other ideas on these lines are 
being explored. Window display 
suggestions are being ciiculated 
and special exhibitions are being 
arranged to tie-up with Eistedd- 
fodau at Liangollen and Aberyst- 
wyth 


Aids for 
collectors 


A variety of aids are provided 
for the voluntary collectors 
throughout the Province: Dona- 
tion stamp cards, booklets of 
envelopes for weekly or monthly 
contributions, collapsible collect- 
ing boxes, counter collecting 
cards for shops, hotels, etc. and, 
especially for children, envelope 
cards in the form of a purse and 
“Stampicture” cards (stamps sold 
in Sunday Schools at 3d. are 
fixed to 25 numbered spaces 
making a picture when the card 
is completed), 

Ail advertising and printed 
material has been designed with 
a common style for maximum 
combined impact. Common fac- 
tors are a symbo] based on the 
Seal of St. David, a particular 
decorative border and the use of 
Perpetua Type. In all printed 
material the predominant colour 
is a specific purple 

Good typography and “illumin- 
ated” initials hold the balance 
between restrained dignity, po- 
tency and the need for somewhat 
lengthy explanation in the early 
stages of the press advertising 
campaign from April to July 

This “informative” phase has 
undoubtedly been successful 
There are few people in Wales 
to-day who do not know of the 
Appeal. First results in terms 
of contributions are considered 
to be satisfactory: it has been a 
period of organisation and the 
campaign is really getting into jts 
stride 
appear during the holiday period 


Reminder advertising wil! | 


For the autumn a really intensive | 


effort is 
additional forms of publicity are 
being considered. 


END OF WALES 
SURVEY 


anticipated for which | 


[ SOUTH WALES EVENING POST 


For intensive coverage of Swansea and South West Wales 


The concentrated cir. wai 
mwathin the gre 


the “ South Wales Boenng Post™ ts contained 
tmted Imdustrial Area of the map. 


SOUTH WALES 
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CERTIFIED AVERAGE DAILY MET SALE - 


70,000 
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JAGUAR CARS LTD 


co VE S&S Zee eC 


7th April, 1952. 


~ 


Auto Course Ltd., 
‘ 48 Brook Street, 
LONDON, Wel. 


Quarterly Review — 


on Motor Sport 


Dear Sirs, 


In renewing our advertising contract with "Auto 
Course" for 1952 I would like you to know that we ere 
well satisfied with the results obtained from our adver- 
tisements placed with you during 1951. 


We have had enquiries, directly traceable to 
“Auto Course”, from several parts of the U.S.A., from 
Chile, Australia and Kenya as well as from the European 
mainland. 


The most recent enquiry referred to our adver- 
tisement placed in your first issue of over a year ago, 
which would indicate that advertisements in "Auto Course", 
may be expected to have a long life. 


Wishing you continued success, 
Yours very truly, 


For JAGUAR CARS LTD. 


E.We Rankin 
Advertising Manager. 
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Jury 24, 1982 


ADVERTISER'S WEEKLY 


Stimulus of Olympic Games will net 
many permanent new readers 


OR many weeks sporting 
enthusiasts all over the 
country will be looking out 
with particular interest for the 
specialist journal devoted to 
their particular form of sport 
For although the Olympic 
Games will very soon be 
over, people will want detailed 
reports——such as the national 
press cannot possibly give them 
of how their particular team 
or individual fancy fared. What 
were his mistakes? Or, indeed, 
what are the glowing details of 
his triumph? 
uny a journal will surely add 
te considerably to its sales and 
increased interest will reflect 
itself not only in the average cirt- 
culation figures at the end of the 
but also in the continued 
sales trends 
Meanwhile the national papers 
and the daily and weekly general 
sporting newspapers are already 
benefiting from the stimulus of 
the Olympic Games 
4 number of advertisers have, 
naturally, tied in their copy with 
the Games. They support the 
view generally held among adver- 
tisement executives of the sport 
ng journals that is well worth 
while using special advertise- 
ments to appeal to this selected 
audience. Advertisers who main- 
tain that an adaptation of their 
normal newspaper campaign 1s 
the right thing to use in these 
specialised media base _ their 
argument ~— on costs To 
have special twork and copy 
(and therefere typesetting and 
blocks) could not be justified 
they say, particularly as a speciai 
approach would almost certainly 
be necessary for many different 
papers on a sporting press 
The argument will, of 
continue Both fac 
tions are fortified by having on 
their what ts, in the adver 
tiser’s eves, the ultimate and 
clinching argument Both ap- 
proaches pull results 
Let us have a look at some of 
the individual papers and journals 
in the field 
First consideration, clearly, 
must go to the daily papers which 
are devoted entirely to sport. Of 
these there are a number both 
national and local which are 
devoted to the whole field of 
games and sports from athletics 


year 


schedule 


course 


side 


and football to motor and horse 
racing. They are directed almost 
entirely at that large section of 
British sportsmen whose activity 
is limited to the spectators’ side 
of the touchline—mostly, men. 
As such they are excelient media 
for ali kinds of nationally adver- 
tised consumer goods for men. 
Anything from alcoholic drinks 
to cigarette papers and from hair 
cream to army recruiting appeals 
is entirely suitable Advertisers 
seem to have overlooked the fact, 
one advertisement manager told 
us recently, that sporting en- 
thusiasts smoke, eat, drink, wash 
and shave in common with other 
members of the community 

Here are a few of the leading 
daihes 

The Sporting Life (circulation 
68,025, A.B.C.) covers most of 
the common sports, but accent 
is on horse and greyhound racing 
Regular readers include owners, 
trainers, and breeders of horses 
and dogs; copies also go to clubs, 
hotels and officers’ messes 
throughout the country 

Sporting Chronicle and Athletic 
News (39,866) is read chiefly by 
those whose interest in life is the 
breeding, sale and running of 
race horses In addition the 
Athletic News covers other 
sports, Readership of this paper 
is claimed to be a wealthy one 


BY v9g? the eyes of the world will be turned on 
the Oty mpc At bore, at all types of sports events, 


so that financial and investment 
offers and luxury articles find an 
interested public. Many of the 
paper's readers live in country 
areas where agricultural equip 
ment is used 

Chronicle Midday (69,756) is 
read by regular backers of race- 
horses for its full presentation of 
racing programmes, form of race- 
horses and hints on likely 
winners. Appeal with sporting 
or humorous touch are most 
likely to succeed, says the adver- 
tisement manager. The paper is 
published only on days when 
there is racing. 

Greyhound Express (sales ex- 
ceeding 100,000 a day) is pub 
lished in three editions, the Main, 
the Midland and the Home 
Counties and gives complete pro- 
grammes for the principal meet- 
ings throughout the country. A 
new feature has recently been 
introduced; as an adjunct to 
greyhound news, the paper now 
publishes tabulated turf form for 
all meetings under Jockey Club 
rules. Defining the readers of 
the paper, its advertisement 
manager said recently 

“Here are people 
certainly have a little 
excess of their daily needs Al 
the moment the Chancellor of 
the Exchequer would appear to 
be the main beneficiary On 


who most 
money in 


Saturday, June 28, at White City 
he collected nearly £14,000 in 
entertainment and betting taxes 
Only members of the public in 
full and remunerative employ 
ment could give so freely to the 
Government and still come back 
for more.” 

A number of 
papers are 


sporting news 
also published 
regionally. Here ts a selection 

Sporting Buff, Birmingham 
(34,375) circulates in the area up 
to SO miles from the centre of 
Birmingham Associated with it 
is Sports Argus, a Saturday night 
sports paper dealing with footbal! 
in winter and cricket in summer 
Circulation varies according to 
the season, but reaches 260,000 
in the winter. The Sports Argus 
Football Annual has just been 
published 

The Sporting Man (13,378) 
circulates among men inthe 
north-east coast area who back 
horses with fairly smal! stakes 
Published only on days when 
there is racing 

The accent in these daily 
papers tends to be on racing be- 
cause most other sports are con 
centrated in the week-end and 
therefore get a good showing only 
on Mondays In the weekly 
general sporting magazines. how 
ever, the planning can ensure 
wider coverage. Typical of these 


Man in Helsinki is 

Just what you'd think he is— 
Tallish, thinnish, 

Quick at the Finnish 


Many eyes will Comtumue to be focused on 


vee eae ae 


mer 


from 30/-. COVERED BY THE ALL-IN FREE SERVICE GUARANTEA 


PPORETOES Clmitee, 


Advertisements that cash in on the reader interest of the Olympic Games are common now. 


14, (HEERFOLE CORNER BUIDLIF, mio Oe 


two representative examples. 


And, you'll notice at the Games 
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ADVERTISER'S WEEK! Y 


OUT? 
No Sir! 


Reorganised in May 
of this year, this 
magazine met with 
immediate public 
response, and from 
a mere handful of 
readers, each month 
has seen a steady 
increase. We shall 
increase still fur- 
ther Why not 
join the team? 


MINIMUM MONTHLY SALE 


20,000 


PAGE RATE £25 p.r. 


Cricketers’ Macazine 


51 MOUNT STREET, LONDON, W.1! 
GROSVENOR 7644 


Why BUY in “SPORT”? 


ls a question which any Advertising Agency 
or Advertising Manager may address to them- 
selves. The answers below are concise and 
worth bearing in mind in any campaign! 


Because the virile readership comprises 
the idea buying public. 


Because copies are saved giving an ever- 
living advertisement. 


* 


Because rates are reasonable, circulation 
guaranteed by A.B.C. figures, and ideal 
positions are automatically arranged at 
no extra cost 


Because only reputable advertising is 
accepted. National advertisers use the 
journal with confidence that the company 
kept is good 


* 


The Only Read by 

National Active 
Weekly Sportsmen 

Sporting and 


Magetine Officials 


All enquiries for + Advertisement Managers, 


E. W. PLAYER LTD., 30-32 FLEET STREET, E.C.4 


CENtral 27868 


160 


Sporting press sur' ev —continued 


weeklics, which often inchude 
features on theatres and films, 
are 

Sport (A BA average figures 
im the region of 46,000") has a 
fairly high gambling readership 
From correspondence received 
the paper computes that these 
readers are of a “substantial” 


type, including mui! 
fessional people 


women readers are 


ary and pro 
Aithough some 
claumed, ads 


should appeal mainly to working 
men, consumers of low-priced 
commodities Best results are 
probably achieved with sporting 
allusions in copy illustration, 
and the paper places advertising 
nm pages where subyect Matter is 
likely to harmonise with the 
advertisement 

Sporting Record (244,164, 


ABC.) claims to be a family 

paper appealing to middle-class 
peoples but the advertisement 
director recommends that adver 


tising should be directed mainly 


to men. The same organisation 
also publishes World Sports 
ficial organ of the British 
Olympic Association, a monthly 
with an A.B. average circula 
tion of approximately 60,000 
Advertising is general, covering 
“Racing Review,” the half-crown 
Wlastrated monthly, is changing 


New editorial policy is to 
broaden the readership basis by 
introducing features covering a 


and fishing, with obvious open- 
ings for other open-air features 
for the autumn and winter. 


food, travel, sports goods, pub- 
lishers, lawn mowers, etc 

The type of general “quality 
magazine” advertising carned 
n World Sports Ss not uwun- 
common in many of the sporting 
journals devoted to specific 
sports Particularly is this so 


with those dealing with activities 


generally associated with upper 
income groups. Here are a few 
examples 

The Cricketers Magazine 


(25,000) is published monthly in 


May, June, July, August, Septem- 
ber and October A Winter 
Annual is to be published for 
November-December and a 
Spring Annual is planned for 
April-May 1953 Advertising 
generally has some cricketing 
theme (a recent issue, for in- 
stance, carried a Craven A ad 


featuring Len Hutton and a Bryl- 
creem insertion with a picture of 
Denis Compton) 

Auto Course (15.000) is a 
glossy quarterly devoted to inter- 
national motor sport It has 
been in existence only just over 
1 vear but has in that period 
built up a strong reputation 
among technical and enthusiastic 
sporting Motorists. Its advertise- 
ments are largely from the 
motoring and ancillary industries 
and the technical approach is the 
most promising. suggests the ad- 
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Of 4 CHAMPION ORITER 
Wee THE PLUes CmgmerrOns Ute 


Cagendedio — 
[ 
CHAMPION | 
“ —s 
From a golfing journal: The tie 
up seems obvious, but iu its 
striking 
vertisement director A recent 


issue, incidentally, includes an ad 
vertisement for Mercedes-Benz, 
an advertiser not seen in this 
country since before the war 
Golf Mlustrated claims to have 
among its subscribers 95 per cent 


ot the 2,000 or so golf clubs in 
this country 
Golf Monthly (9,650, A.BC.) 


goes to golfers all over the world 
all of whom are considered to be 
in a position to buy the best 
class of goods 

Angler's News and Sea Fisher's 
Journal (13,000, A.BC.) has a 
wide readership among members 
of angling clubs 

Fishing Gazette (10,300) accepts 
mo general advertising which has 
no appeal to fishermen 


Pony (10,000) goes mainly to 
young riders, particularly those 
in the 10-18 age-group 

Lieht Horse (5,000) goes to 
people interested in show jump 
ing. polo, breeding or showing 

The Skater Shier and Ice 
Hockey Player (monthly, Septem- 
ber to April) caters for the 
winter sports public and also 
covers the theatrical side of 
skating 


Swimming Times (8,.250-10,000) 
has subscribers in 61 countries 

Table Tennis (26.500) is to ac 
cept national advertising for the 
first time 

Boxing 
those connected 
and professional 
as to fans 


The Bicycle 


News (100.000) goes to 
with amateur 
boxing as well 


a family magazine, 


carries, apart from cycle acces- 
sories advertising, insertions for 
such products as Ribena and 


Crookes Halibut Oi! 
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ADVERTISER'S WEEKLY 


£175 competition 


FOR TOOTHBRUSH SHOWCARD 


URVEYS of dental clinics confirm that approximately 
75°. of people continue to use toothbrushes which 
are too worn-out to be efficient 


In an effort to get people to replace their worn-out 
toothbrushes more quickly, the Toothbrush Group of 
the British Brush Manufacturers’ Association have 
decided to spend an initial amount of £2,000 on show 
material to be displayed in chemists’ shops and other 
outlets retailing toothbrushes—totalling roughly 20,000 
in number 


SHOWCARD OR DISPLAY 
Suggestions for this show material are invited from 
It can 
consist of a showcard or a display (or a series of either) 
but the cost per outlet is limited to approximately 2s 


Prizes of £100, £50 and £25 are offered for the three 
suggestions considered to be the best. 


any individual designer, firm or organization 


Suggestions may be submitted in any form 


The panel of judges to select the winning designs will 
consist of 3 representatives of the Toothbrush Group, 


THE SECRETARY, TOOTHBRUSH GROUP, BRITISH BRUSH 


together with the Chairman of the National Pharma 
ceutical Union, and the Editor of the * Advertiser's 


Weekly’. The decision of the judges is final 


It is a condition of entry that the copyright of any 
designs submitted shall automatically become the 
property of the British Brush Manufacturers’ Association 
on payment by them of £5 


Every effort will be made to return unsuccessful 
suggestions but no responsibility can be accepted for 
loss or damage 


ENTRIES BY SEPTEMBER IST 
All entries must reach the address below not later than 
first post on September Ist. Any further details required 
can also be obtained on application to this address 


The prizes will be awarded even if none of the sugges 
tions submitted is considered suitable for use 


If the winning design is submitted by a firm of printers, 
they will be asked to submit a quotation for its produc 
tion, and they will be considered for the print order 
but the Association reserves the right not to award the 
order to them if their price is not competitive 


MANUFACTURERS’ 


ASSOCIATION, 80 COLEMAN STREET, LONDON, E.C.?2 
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ADVERTISER'S WEEK! 


DISPLAY, POINT-OF-SALE AND PACKAGING 


UR © trate posit 
() oe nor we ea - 


s pie ea c 
of supphes and much m« 

difficult in the matter of price 
Sometimes market prices secn 


to be falling so that one ca 


ot Duy beyond unmedialt 
necds At other times there 
are mdications of possit 
hortages will higher pr 
bik y Making " timate 


hasarcde 


t Aan pie « hardboard 
ark i ‘ } 

‘ i 4 ! ; 

Last 4 } 

‘ ue fod ‘ | ] 

{ ! dow | hard urd 
ad ed i ‘ 

he Quota for } t No su 

‘ ! Ihe trade (a 

fivud ed th j 

‘ } ack as 


nanufacturing cost 

Plywood ‘ plentifu and 
come: fre ised and 
! t ! iy 
prod ha ached the 
rig ‘ wa ‘ AAD 


! i lard ‘ 

" { ‘ 
\ ‘ 

nN x 
up ¢ ‘ x and 
ha ‘ 1 4 ' ‘ 
A { ‘ 
reg i 

Hardboard “tinishes” 
aids to display fu 
‘ al | 
Lea wood Ww n 
feels \ ‘ 
hard! 1 I ‘ a! 
tha ar ! 
“ i ach 
i wa is ‘ ! ‘ 
board I 
< ative ard iow 
sists of a Coa 
of urea f vid } 
finish { ' 
plain anguag ' 
plastic f sh 
ete Inc fing " 
there are « 1s ! 
a number 

finishes 

Anot he icf 
the New Zealand 
is smooth ’ 
only be obtained 8 


size, § in. thick Ww ‘ 


he 14 mm. hardboard as a sub 
tute for heavy ca nfortu 
itely this has been withdrawn 
n the market, presumably be 
suse the manufacturers found 
ineconomical 
Our greatest problem in regard 


(0 paint is the old one of drying 


me Here there has been a 
tthe improvement, at leas: for 
creen printing Iwo colour 


anufacturers are producing 
quick-drying screen colours, but 
ums about their speed of dry 
2 are not fully substantiated in 
eA perience 
lt is quite clear however, that 
the not too distant future the 
ndustry will be aided by wel 
ruvh instant dryine colours This 
will be a great advance but i 
may give serious proble ms ff 
¢ who have contemplated 
wtly drying ovens or equipment 
There is no shortage of paper 
or card, and it is not advisable 


There is no shortage of materials for 


display production e « © says A. W. J. LINDSELL-STEWART 


for me to comme on to-day's 
prices Ihe rec drops have 
ndicated how iniquitously fan 
fastic we he prices charged 
intil the p< n fell out of the 
arkel 
Ihe G 1 order pro 


hibiting the use of metal for dis- 
ke appeared at the 
me to cause an awkward pro 


em, Dut even it was Over 
come swiftly f inher capen 

vely, by the use of one of the 
alumintuum alloys and, where 
necessary, anodising. giving the 
appearance f Drass, Copper or 
whatever finish was required 
Similarly, the rest m on the 


Next, timber. We have heard 
f iat control is to 
be taken off soft woods “im the 
near future”, meanwhile, there is 
no discernible difficulty in the 


some time 


Advertisers should have a stake 


The author, who is 
president of the 
Display Producers’ 
and Screen Printers’ 
Association and 
general manager of 
Leon Goodman 
Displays Ltd., here 
expresses some 
personal views. 


use of “free of licence” timbers 
The one objection 1s that they 
make the price of the job higher 
vw when saics resistance 
is greater than it has been at any 
time since the slump of 1934 
Therein is a challenge to the dis- 
play producers They must 
amend their mentality from 
merely collecting orders to the 
selling of display 


in display education 


T7E hear of stores, multiple 
concerns and a very few 
manufacturers, who train retat! 
sales staffs. Yet the idea of 
training people to deal with the 
problems of visual selling never 
coms to occur to most manu 
facturers. Doubtless there is 

uch ignorance of the facilities 
ivailable for such training 
ind even of the fact that train- 
ing is standardised by a 
national professional body (the 
British Display Association) 
which awards diplomas and 
iistinetions to serve as a 
guarantee of efficiency and 
excellence in the craft of dis- 
play 

Let us look at the position of 
anufacturer who aims to 
» cither his staff or members 


the staffs of his retailers 


Phere ire recognised = centres 
shere such training may be ob 
red The le ading one is pro 


vy the College of the Distr 
ve Trades, London. There is 
the I iverpoo! College 
Bournemouth College of 


Art 


her 


By D. St. JULIAN BOWN, 
display consultant, W. H. Smith & Son Lid. 


idvertisers often complain 
about the lack of co-opera- 
tion given them by retailers, 
Display education is one 
way towards better under- 
standing, and the advertiser 
should do his share. 


Art provides instruction in the 
south, while the ¢ ege of Art 
at Nottingham deals with the 
Midlands. There are many others 
but only at these is the official 
B_.D.A. syllabus in use at present 


lt is essential that study should 
be carried on whe his syllabus 
s available as it vides for 
yractical as w theoretical 
study The student has the 
opportunity of fiing actual 
goods in real windows, not only 
ideas on a drawing | rd 


:mount of 
design and even drawing must be 
studied. The artistic approach 


has considerable importance but 
it is not the only, nor the most 
important aspect It must be 
kept in check and not allowed to 
introduce an “arty-crafty” atti 
tude which is dangerous to suc 
cess in Commerce and breeds lack 
of confidence in employers and 
public 

When the official syllabus is 
used, the trainee has a balanced 
course of instruction which in- 
cludes design and composition, 
balance and colour, as well as 
instruction in the handling and 
arranging of merchandise and 
the use of special materials for 
the making up of backgrounds 
and settings. Simple woodwork 
and the handling of paper in its 
many forms applied for use in 
display are also covered 

Such a training will fit retail 
staff to use to the best advantage 
the display materials supplied by 
manufacturers. If only for this 
reason firms would be well ad 
vised to encourage a study of dis- 
play am 
mere T 


their retailer custo- 

often eood display 

material scted bh le 
wileriai s wasted vy retatiers 


Contiued on page 164 
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ACME 


You have 
to sell... to live 


so do we 


Sell your goods | 


with 


ACME SHOWCARD & SIGN CO. LTD. 
PARAGON WORKS © ENFIELD - MIDDLESEX 


Telephone Howard 1651 
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At the Tor of 
every branch... 


‘play to a pl hibit 
for Exhibition Stands, Counter 


¢ ot miniature figures in plaster, 


—from a single counter di 


Consult Harris and Sheldo 
and Window display; life-s 
papier mache rsetry and underwear figures; 


window backgrounds and contract window dressing. 


Harris & Sheldon Ltd 


4 Great Mariborough}Street, | ondon, W.1 Tel.: GERrard 8955 
and at WOOOGATE +H. LEICS. Tel: Loughborough 349! 
“acchester and Glasgow. 
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ADVERTISERS SHOULD HAVE A STAKE 


IN DISPLAY EDUCATION 


Continued from page |62 
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Multiple stores 
set good example 


Many 
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‘ 
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a uch an extent t 
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t ers 
Manufacturers would do well 
to get together and organise train- 
ing arrangements which they 
could offer to the staff of their 
distributors as a service and at 
the same time create a visual 
boost to their own sales. 
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Display units that lie 


down when empty 
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There's no sweeter sound than one’s own trumpet 


except the cries of ‘encore’ from happy customers 


To please your public . . 


CALL IN THE PACKAGING SPECIALISTS 


——»,, 


een WATTS 
5, SON & WA 
a LIMITED 


a eee ESTABLISHED 1842 


2-4 EPWORTH STREET, LONDON, E.C.2 


MONarch 7408 (3 lines) 


——, 


Telephone: 


| Smithers — ‘ 
spare our laughs — 


Could never draw 


rom photographs. 
With tracing paper — carbons too, 
The job took much too long to do, 
Which meant that 
poor old Smithers’ time 


f 
+ In profits 
oh hardly showed a dime. 


Yet Smithers’ chief 


was loath to say: 
“ Augustus, kindly go away”. 
Instead, he had a brilliant thought; 
Some Kodatrace he wisely bought. 


Now Gus does drawings by the score, 
Where he did single ones before, 
By simply tracing through, in ink, 


the finest details, in a wink. 


This better work, this faster pace 
} 
Is solely due to Kodatrace. ] "ty a 


A KODAK PRODUCT eo a 


ye, 


Kodatrace 


THE MODERN TRACING FILM 


48,0UU of these display units were produced Dy automatic 
screen process printing, with ten variations of copy-matter 
and colour. Carrying dummy cartons they fold completely 
flat for packing. 


J Another job well done by . . . 
décor ADVERTISING ry 
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Supplied in 30° ond 40° widths in rolls of 20 verds 


and helf rolls of 10 yards 
Sole Distr: butors H.CSTom 


CRAVEN HOUSE, 121 KINGSWAY, LONDON, W.C.2. 
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Two ewentals to every aseer of Multilith and Rotaprint Machines 
= are (1) Rapid refiaite wervice and (2) consistent tigh quality. Both arc 
features husiness which The Strand Lithograptice Co. have 
Pullt uf wtomersathfaction You afe invited to contact the addres 
below — Terminus ‘ where you will receive courteous and immediate 
Blieaton 
“ALLAN” SERVICE 
Many merne tind Strand comprehensive service invaluable 
Simply supply the *< date then the Company handles the job trom 
dea \ finiwhed plate ready for your machine 
THE STRAND LITHOGRAPHIC CO. LTD. 
} 157 FARRINGDON RO. LONDON, EC. Telephone Terminus 169! (4 lines) 
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EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. ROBINSON 

STUDIOS, LISITED 

72a Plough Rd., Battersea, S.W 1! 
Tel. Nos. Bottersee S300 & 4886 
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AT THE 


EXHIBITION 


S everyone knows, an 
exhibition opening date 
serves a very definite purpose 
It enables exhibitors to measure 
accurately the interval between 


the official opening and the 
completion of then stand. It 
also gives a lot of people a 
chance to go home and shave 

Perhaps I should explain that 
this is necessary because almost 
everyone connected with the 
exhibition has been working the 
whole night throug For any- 
one to suggest thar it might be 
possib e¢ to get the show com 
pleted in good time betrays a 


very deep lack of understanding 
To start with, the inevitable all 
night before the opening provides 
great dea! of entertainment for 
one and all. Well, this should 
perhaps include designers out, but 


then, as contractors will tell you 
designers have no sense of 
humour 

This is the time when the 


snail's progress of the preceding 
days gives way to a brisk pace 
interrupted only by tea breaks at 
twenty-minute intervals which are 
necessary to give workpeople an 
opportunity to exchange pro- 
gress reports: “How goes it with 
your stand, Charlie? I like those 
dummies sittin’ on the fancy chairs 
around that fountain.” “Them's 
no dummies Bill, them’s the 
painters waitin’ for the chippies 
to put up the ceiling they gotta 
work over, and the yard says the 
ceiling is on the van what's gone 
up to Birmingham.” 

Among al! this activity you 
will find one breed of men who 
belong to a class of their own 
the sign writers Rugged indi 
vidualists all, they are to be seen 
with their little sticks and palettes 


parked against walls all over 
the exhibition, quietly and un 
hurriedly applying the wordage 


Their work shal| be done by the 


morning whatever the disasters 
si around and if time runs a 
little short there are ways and 


means of speeding progress. You 
can, for instance, leave out a few 


SILK SCREEN 
PRINTING 
DS YEARS EXPERIENCE 

AT YOUR SERVICE 


CLARKE BROS 

06 THE GREEN, TWICKENHAM 
Phone: POPESGROVE S62! 
Emabiished nearly © peers 


described by BEVERLEY PICK 


letters here and there, so that 
exhibitors may find themselves 
trying to decipher messages 


such as this 


FOR SIN TREATMENT USE 
POD'S COD CREAM 

A bird's eye view of an exhibi 
tion site on the night before the 
opening presents a truly fascinat 
ing panorama There, stretched 
out before your eyes you have 
a 20th century “Operation Babel.’ 
Miles of gangways separating 
stands, teeming with human ants 
rushing to and fro in pursuit of 
some task—or just rushing to and 
fro 

Foremost among the multitude 
you have, of course, those heroes 


of the exhibition world—the 
overtimers. For days they have 
been looking forward to this 


haymakers’ paradise, when even 
being held up for hours (quite 
inevitable!) pays off a triple 
dividend 

You will meet the charge hand 


en route from the top floor to 
ask the carpenter from down 
below to come and hammer a 
nail into a wall upstairs, from 


which the electrician js waiting to 
suspend a piece of flex 

You will encounter men 
with suicide in their expressions 
and very little hair left on their 
heads. This they have been tear- 
ing out by the handful over the 
last 24 hours They are the 
designers, supervising their crea- 
tions. The trouble with designers 
is that they insist on annoying 
their fellow citizens by having 
ideas, and what is worse, they 
expect others to interpret them 
For this they must be punished, 
and brother, the punishment is 
cruel! 

Then there are the exhibitors’ 
representatives the advertising 
managers, sales managers and 
members of the board. Stripped 
to the waist, dusty and tired, you 
will find them under floor boards 
fixing things, high up poles drap- 
ing things and knee deep in wood 
shavings unpacking things. Be- 
cause of the language they are 
prone to use they are a bad in- 
fluence on workpeople 

Occasionally you may =  en- 
counter a well-dressed gentleman, 
obviously a member of the upper 
classes, strolling down the gang- 
ways watching proceedings 
with an air of detached interest 
He is the head of a contracting 
firm, just in from the theatre for 
a quick look round before driving 
home 

Where, you will ask, do the 
people who foot the bill for all 
this frolic come in? If you mean 
the exhibitors—the clients, in 
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fact--they come in, 
some time after 9 p.m 
their completed stand. They soon 
discover they are quite unlikely 
to see nt completed, and it is then 
that we are presented with the 
most fascinating study of human 


usually, 
to se 


me first introduce my 

avourite ty of client—the 

optimist. He turns up with 

4 broad grin and a crate of beer 

for the boys, takes one look at 

whatever there is of his stand, 
shakes the designer, the foreman 
and anyone standing around, by 
the hand and proclaims for all 
to hear that never in all! his life 
has he seen a stand so well ad- 
vanced. This he is able to state 
since he has long forgotten what 
the original design looked like and 
what he sees seems good enough 
to him Before leaving for his 
hotel a completely satisfied cus 
tomer, he will disappear into the 
stand office, sit on all the chairs, 
check the cupboard for bottle 
holding capacity, try his hat on 
the hat peg and decide that his is 

a truly functional stan 
The heavy-with-gloom type, on 

the other hand, takes one look 

and decides that all is lost. It 
only remains therefore for him to 
find fault with everything he sces 

You may then expect the all-too 

familiar cross-talk between client 

and designer 

Client (aggressively): It will never 
be done by the morning. This 
is the last time this happens to 
me” 

Designer (praying for a miracle): 
“Why Sir, this stand will be so 
finished in a couple of hours 
we shal! all be catching trains 
home. You have nothing to 
worry about.” 

Client: “1 think the colour of that 
background js terrible. It looks 
like plain wallboard to me.” 

Designer: “That's because it is 
plain wallboard, Sir. If you 
come back when it’s painted it 
will look different.” 

This kind of constructive dis- 
course usually continues far into 


the night 
Far less troublesome are the 
silent sufferers This type of 


chent parks himself on a box in 
some corner and watches the fate 
of his stand jn quiet agony. Only 
the constant chewing of his finger 
nails betrays his gnawing anxiety 
You will still find him sitting on 
his box during the opening cere- 
mony many hours later, his nails 
bitten to the quick, a mental and 
physical wreck 

The first indication that the 
morning of the opening is upon 
us is to be found in the arrival 
of the cleaning squad. The by 
now somewhat peaceful scene in- 
side the exhibition hall is 
suddenly broken by the cheerful 
and exuberant chatter of an army 
of Mrs. Mopps, to whom the 
breath-taking spectacle of a 
brand new exhibition means no 
more than a rather outside clean- 


ing job. In less time than it takes 
te say “Gekochterzwetschken- 
knédeldampf” they have swept 


all the dust off the floor 
the exhibits 
Hot on the trail of the char- 


on to 


ladies there returns the voice be- 
hind the public address system. 
For days this mystery man has 

n polishing up on his B.B« 
technique with continuous an- 
nouncements of remarkably little 
consequence (0 anyone present 

‘Click, click —Attention 
please! This is the first announce- 
ment of the day. “Will the repre- 
sentative of the One Day Stand 
Construction Co. go to. stand 
No. 24 where the exhibitor is 
waiting for him-—-with a sledge 
hammer.” 

And so to the great moment 
the official opening. A flurry of 
tailcoated officials may be seen 
ushering to and fro the V.LP.s, 


press and other special guests 
held so much in awe by the 
organisers 

There enters the “Opener,” res- 
plendent with entourage, and 
proceeds to the opening dais, 
there to make his speech The 
trouble is, nobody can under- 
stand a thing the man says—what 


with all the hammering 


And what are 
= 
do about it? 


But let's quit fooling. How 
can this chaos be avoided? Here 


if 

more and refrained from 
assembling components on site 
for the first time, only to find 
to their amazement, that 


A lot of trouble could be avoided 
contractors pre-fabricated 


Let designers appreciate fully that 


Let us have a little less official 
contracting laid on for us and 
a little more scope for private 
enterprise and let's start with 
the electrical side. 


Ia the exhibition world ~~ 
have an insatiable appetite for 
taking on more work than they 


can conveniently handle. Those 
few stands which appear to be 


years 
climbed on the exhibition band- 
wagon without any real qualifi- 
cations stick to work they are 
probably some good at and 
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because every month over 12,500 


copies* are sold to top execu- 


tives 


throughout 


industry and 


commerce —the men in control 


who alone can finally authorise 


expenditure on industrial equip- 


ment and services. 
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early enough to complete their ee. 
each Guie quad annie. PC ie 
ae 
5 | Be ee 
les 
nothing fits. . be - 
the ultimate in originality and ‘s x 
creative adventure does not : q 
necessarily make for a practical a 
construction job. ; ‘i 
7 Oe 
} yi oe 
* iy Ja - 
ihe me i 
‘ \ es 
LO ae 
spick and span and complete ‘ 
well before the opening date — Mp - 
are invariably produced by — sz q 
contractors who don't bite off : a = 
more than they can chew. i ‘ a 
Finally, exhibition work is prob- ? 
ably the most complex of all | i 
i forms of advertising, requiring : 
much talent, experience and 
organising skill. Let the many | 
MEPLY FOR NEW : TR eee 
=) Ley ST eC re Cee (| ee) 
save themselves and their 
j clients a lot of headaches. 
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Abbey Display's 


Mainly Personal———iesiesose. 


Viscount Kemsley's 


. aa a 
7 aid for British glid- 
5 mn; they require to be very fully he B ‘ ¥ Appeal, t ing: “‘Anton’’ in book 
; fed on all aspects of a commo Russell BK der j 
: Jiy and it urketing before they 6.F M.P form David J 
kle the production of point I glad he app Whitford continues 
material hu d der fu round-the-world 
I ne he fact that the B h bed { M 
work has been so & ful ¢ Pp 7 . f screen ad. survey 
«4 eo WM ¢ , ; j wt he home-produced h p th 
i I) f ws i often of poor Braille ¢ M t Appx 
ha hey have now opened \ i d o Sco 
1 Paris and Bordeaux. They h pri by A. M. Stewart, p By CONTACT 
“) working through agents in det Sco t \ which 


‘ ' Mr. Coope whe « a member of t WH ns, a pas NOW IN America , her 
i M \ ) Ince Managers presid f bed on ft nd-the-world air tiny 
‘ iw I ‘ \ mn. was with a firn { Bra ised » be en David J. Whitford nanag 
4 my " rs hefore forming Abbey he d 1 ] niv of very ng direct { Whuford Th 
. ‘" | Daplay scr hr vea TT M hick pay I} f that both Ads. Pry, Lid.. of Sydney, wh 
ncluck t t , ng nsive § f 


ied-should 
momo i ! n { r na . i vs wh ippea tt cartoons ¢ 


mmpionship o , 
Lennox-Boyd, Minis { 
on minded the Hou 


ADVERTISING MANAGER’S CORNER 


Jumping Jitters 


’ Sir Frank and Lad Newnes, with author Julia Clements (centre), noted 
When that wondertul scheme for putting over your Ris “ beeespgee ta ad i Britain’s first Flower Academy. Lad) 
’ ’ ‘ he Floral Decoration Socte ne of the 
product fails to come off, and you know you're nN ' ; = : = Bea nmsiet 
for the High Jump, you may have the muscular 
, Anton a mn my mon, among a Mr. Wi d will have 
development of a Marathon entrant, but it won't by, Raienting ying Punch sp fou n weeks away from his 
| Now that Anton t s book desk in Sydney before he returns 
help vou any You just naturally make an gle ean leant aa H ees . i 
vhibut . w Life and High Life, 1 am once s 4 memb { the Royal Sydne 
exhibition of yourself, and the higher you go the — ) Lif i ee ee oS uke 
harder you'll fall whe, on opening a cupboard, ex n London he made his headquarte 
: nie i: o s to the burg nsich I beg at the Royal Thames Yacht Club 
; It’s the sort of ordeal that wins you more attention was Yn t th 
ur f But I pro 
than applause, and « u're in for it your best d e scan ae’ ew WEEKS WISECRACK 
nonev I ev i 
triends can't make thi iny easier for you ~ her engag prefa > th 
~ 
7 But when it's all over, and you're rubbing the pom ogy Byte woth ag Be 
7 embrocation into the spots, make a note to sty Ann and I 1 suppose 
: She wonders how work. Does 
Lie consult Harris at all events laim tt 
distinctive showeards, clever cut-outs by ’ ‘ mo at t 
x CLV wf co il hall P 
For onc < wort Iving 
H A R K i sy tate Aa f fevenied some mame 40 as YES Cealey want to 
zo, one half of “Anton” is H penetrate the sound 
. ’ Oa osnaen ‘ reeniv< ° : 
THE FIRM WITH EXPERIENCE eee Se meer Oo eee barrier, Carruthers, 1 
HARRIS ADVERTISING LimiTt KINGLY STREET, LONDON, W.1 ~_ , suggest you try entering 
1295-6 Low Life and High Life is pub the typists’ room at tea- 
lished by Th Harvill Press P “os 
time. 
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f 2 ‘ macs 
‘ 
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‘ ‘ " ( ompany M Hyams was, until men ud will m great deal to he visits 
i ‘ f nonth x on the sales sid he blind fu of £120,004 He broke his vis » London last 
-f Joseph Causton’s, the colou " t ached week ’ tak " yuck v to 
i f Don ’ ) Braill Ireland. On his return he completed 
F - "oM * * . Centenary Fund ® Great Port h ymtacts in London and flew or 
; i 1 1 AM glad that recognition has been = land S London, W.1 » New York yesterday (Wednes 
7 \ i t , V 2 * * day): he plans to spend about three 
a , Mi J weeks in America and Canada 
/ 
| " i ( Ay — = a | 
4 MI a k t Ki (Gsinding A - R : 
— m, under the leadership of Leo 5 : , ‘ae 
ss ‘ .) j \ mint Kemsley, gained the lead 7 : - 
1} } without Governmental aid vd 
4 | M 7 « * oe if |e ¥ 
ON MY desk hes a thin piece of oA — ‘ 
* P " ‘ per with a number of black dots fia 54 Ss = La 
; ; i ‘ k xsed on both sides. Decoded (a facts ' 
+ 4 ‘ } " ¥ uf 1 warmly invite all Re 4 E « 
rs ; : Doan ' ) minbute generously 5 a at i ts a i P ; 
oe a . -) fae a 
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ADVERTISER'S WEEKLY 


DO YOU KNOW A BETTER BUY? 
THAN ADVERTISING ON THE YOUNGER NETWORK 


and there are more than 


1000 CINEMAS to choose from 


in England, 

Scotland and Wales. 
Average weekly viewers 
of your advertisement 


5,000,000 


| MONDAY 
TUESDAY 


FRIDAY 


SATURDAY 


Details of this most economical advertising medium, 
including the list of cinemas in the Younger Network, 


available from :— 


DANIEL F. WARNOCK, Director of National Sales 


Younger Budget | Films & Filmlets 


YOUNGER PUBLICITY SERVICE LIMITED 28 ALBEMARLE ST. LONDON WI. REGENT 6593 
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CURRENT ADVERTISING 


um 


ew 


Potts and Partners Led 
to tt akers . < 
kind { food product 
th ce advert 
and ark advantage 
{ their ent 


Innouncement of 
FOOD MANUFACTURE 


17 Stratford Place, London, W.1 


FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


Li 


TEWE specialised monthly 

journal dealing with all 
civil engineering in which 
and earth 
ipment are in 
cast coal and 
hydro-electrv« 


earth moving 


volved 


open 
von ore 

land re 
and 


fence works, 


developments 
clamation harbours 
docks mast ade 
river widening, canal con 


struction, et¢ 


MUCK SHIFTER 
and Public Works Digeu 
ie another publication of the 


MOCR SHIT R® 
Perec 
CHEMICAL 28D PROO® 
ENOINT ALS 


All published at 


17 Stratford Place, W 
Spectmen coples " 


Another Beecham account moves 
Fynnon follows Yeast-Vite to L.P.E. 


London Press Exchange Led. 
are to take over advertising for 
tyanon Salt as from October 1. 
further detaily are not yet avail- 
able. 


As previously announced 
1 PE. will also be handling 
Y cast-V ite accoumt from this 
Both are products of the 
ham group 


r Beecham accounts 


stich ave been on the move in 
t months include Maclean 

Hrand stomach powders and 
s yweets 


nd Mac throat 
, ft contemplating 
anges at the pre 


ime commented ‘ 


Kolynos with 
chlorophyll 


The biggest advertising cam 
paign in the company’s forty-year 
\ break shortly for a 
w Kolynos toothpaste contain 


ophyll 


Largest v ib! spaces have 
~ooked in national daily and 
day newspapers and magazines 
W d bed as Pp 
d schedu will be used 
Trade p s adv sing is now Pp 
ng Th impaign is handled 
Colman, Prentis A Varley Ltd 
! new yrs hlorophy!! 
t “ be marketed i 
» pack Th dard K 
} he ¢ 
¥ pack BK “ 
Rd 
Footnote : 1/ ne for 
o Pe er / } 
Menta an M 
j el 
nin . 
* . . 


NEW ACCOUNTS 


Agents signed for 


Tia Maria Liqueur 
Crossley & Co., Ltd., +. been 


eK handle ria 


ft. Allan-Cooper & 


Ippo ‘ 


> . 
MLV. Advertising and Publishing 
nis for 


Co. hav wen appornted ag 
BH R. Barnes Lid... out s. and 
Wolf I he ith gouxds 
. * . 
John Haddon & Co., Lid., have 
ppointed agents for Hunting 
\ Transpo Lid Th Agency 
sO handling special adver 
e from the Hunting Group pub 


NEW CAMPAIGNS 


Bigger scheme 
for Ferodo 


I lo adver z is to be con 
] attended ater : new 
\ ’ Octobe 
i d 5 a“ appea 
ntiy ¥ ¥ af n Nm 
Das Ielegrapl Daly Heraid 
Da I epre New € hroniche nd 
The Time Tt extension of 
h cu nt Impey © London 
‘ t " uined in the London 
pam Th provincial 
t d.c. and title 
Ss has been 
widened ide six new 
Iw ivertising w 
f ‘ d vd idk 
Le) ‘ ng w 
Australia South Africa 
Rhodesia, Egypt, Isra Turkey 
Central and South Amer Den 
irk and th uy ~East Agents 
Armstrong-Warden Ltd. 
. * 
Adv sing ss s this week 
medica ind = =pharmaccutical 
n Bu dir s new 
j fo heving umatic pain 
r d by Pha ulical Labora 
ones Geigy Lid. Agents: General 
Advertising Co. of London Ltd. 
* * * 
Plans are being mad for a 
navional sales driv for Forhans 
sothp h stumr it will 
Kxlude press adv ig nd new 
display " al Trade press ad 


y ung is now inning Agents 
MeCann-Frickson Advertising Ltd. 
. . . 


An cx uve au campaign to 

u th roma nc novels tf 

d by Hutchin The ads 

j ’ n Ser nber, will 

he slogan Alw wk for a 

H t n Women s 

din Homan and 

a How ’ (rarden nd 

lite Hf “ b ved The 
will be placed Direct. 


/ @& 

Efi, 
# 

Woe 
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NEW HEINZ SAUCE 
Advertising starts next month for 
a new Heinz product—Iideal 
Sauce. Front page solus posi- 
tions in national daily newspapers 
will be used initially together 
with the trade pres. Agents: 
Young & Rubicam Ltd. 


Orders being p d for the 

ng ( f c dry 

st : 4 ‘ nd 

Sundays Agents G. Street & 
Co. Ltd 

al . 

A special lox paign in 

the Channel Islands n by 

H 4 Reid 


les ycles Ag 

Walker Advertising Lid. 
» > . 
OVERSEAS ACCOUNTS 
O Keeffe’s 
Dublin, a t 
n Ireland for Tom A is “Kk 
vf 1952 Th t en in 


ades press adv 


Advertising ‘Service, 
nd ne ry f 41) 


These 16-sheet posters for “ Britvi 
pure fru ‘ es an i mato coc 
unt fa 4 am paiagn 
wh Auger A Turner Ltd. are 
runnur n Birmingham for British 
Vitarun Produ l tf Chelm 
ford i het ‘ are large 
pave Birn nm pres 


BuY THE BIG-VALUE Packer to-oav: 


P ’ by MeCann-Frickson Advertising Ltd... pis heals 
a mer wncinge that hipmer “ r Shre ed W t 
athle , O Games 
‘ nt € rr ” 
ri , s oO r with an O , 


yp in national 


papers 
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ADVERTISER'S WEEKLY 


A Stitchcraft reader writes... 


Most Newsagents 
preter the - R 
National Newsagent 


It keeps us informed on 
all that is happening 


Gpeakers at the 
\" Newsagents’ 


Conference ac- 
Write or phone for claimed the inde- 
Advertisement Rate Folder 

a pendent journal 
and Specimen Copy 


as the most pop- 


urnal with @ S-figure f \ ular in the trade. : 
. “ oy % . S This is the . 
uxt Women act on i 


NATIONAL MEWSAGENT. StI Chora 


107-111 FLEET STREET - LONDON - E.C.4 
Tel. CITY 2604 (4 lines) ABC net sales 241,388 copies a month: Type area page 81 ins. 16 ins. 
£2044 page: Advertisement Manager S. H. BOWDEN, Stitcheraft Led., 
Great West Road, Brentford, Middlesex. Telephone EALing 6283 


Carefree — : 
\ Holiday Motoring winase eee. 
with Dunlop METALLU RGIA 
—the tyres with the Gold Seal cle: MEF Alea he 


ar >. > ADVERTISING 


EMMOTT 8 CO LTD 3 KING ST. WEST MANCHESTER 3 
LONDON OFFICE. 21 BEDFORD STAEET. WCQ 


sbie-tree tyr 
sts are start 
atest and best Dur 
Th 


€ 


a a > 


Viegi; 


@ Stronger and more flexible casing for greatesi j 
Gurability and maximum riding comfort. > a 
@ Non-Static properties for improved radio | - ) PPR FOR QUALITY 
reception , 7 € 
@ Compounds which provide highest resistance * : ‘ SILK SCREEN PRINTING 
to abrasion and wear : , t D AND PROMPT DELIVERY 
@ Patented Duniop tread with thousands o - 
teeth to bite the road i. 


@ Deep-pattern tread giving non-skid efficiency 
right to the end 


@ Silent running throughout its tong life 


DUNLOP SILKSCREEN ARTS 12 


5 -s 
THEYRE FIPST IN SAFETY BND LONG LIFE Sisis ii imie 


HIGHEST GRADE SPEEDY SERVICE 
CLEAN © SHARP ) XPRESS | BR prea eres 


; VT They C087 0 more { CRAFTSMANSHIP * DetivEry WINDOW BILLS cur OUTS « 


m 
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ADVERTISER'S WEEK! Y 


We Hear— 


THAT Jim Gledhill THAT the name of A. Edward 
nag in n DH \ Jones. chairman, British Dire Mi, 
ving) Lid, has bh t Adve Assocalion, was amone 
4 a son, Mich J h 7 hk Moral BR 

. . . rmamet World Assembly 
Arr whose names wer mul 

HAT a " j 

re r\ j ‘ ‘ lished im the Congressional Record 

Journalrs } s 4 when they attended a me ng of th 

Senate 
{ ings. 
amas ee. 2 ‘ - 
. 4 THAT the Aldwych Club closes f 
P iff holidays from the evening of 
. . . \ug I » Augu 18 vem? 
THAT M. F. KR. Fraser ng offered the hospitality of th 
I Pub itd. B Press Club during this period 
dl i ¢ . * . 
“i Wed R THAT W. Anthony Clarke, an 4 
ut ” 8 count executive of R. | White & 
Your Br Son Lid., and son of T. F. Clarke, 


a director of the firm, is the fathe 
of a daught Flizabeth Ann 


. . * 
THAT four members of N.A.GS 
il] well known in thew respect 
ticids of buying, selling and (hun 
ously) filling spa celebrated 
week + sful ummer 2 
“mz (by «a inging a fou v 
contest at golf, darts, dominoes and 
nook be played nex y 
1 Variety of wagers 
* * * 
THAT Milor Display Service bh 
xtended their premises at Rox 
nont Road, N.W.3, to bring 
THAT this is one of the cavalea herr exhibition staff again under th 
1 advertising floa : ne ime roof 
he annual r wr of Ita which ° . * 
ats a month and i con! er THAT Manchester Poster Services 
five million spectator Lid. is using a8 a promotion picce 


RACING 
AND COUNTRY 
REVIEW 


THE HOME MAGAZINE 


for all sportsmen 


Covers the country from more than 


one hundred centres, and carries it 


to the whole ltamily, appealing to 
alike, 


young and old 
It will be to your advantage to include this 


publication when planning your schedule 


ROBER!I A. YEOMANS 


t \lanager) 
RACING REVIEY BLICATIONS, LIMITED 
Station Buildin ow Bridge Street, E.C.4 
Viral 5593-4 
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Industrial research in Canada was the theme of this window display 
esigned and constructed by Milor Display Service for Canadian National 
Railways in Cockspur Stree London 

hotograph of Chapel Street, Trophy Race which will be flown 
mpanied by a er uth coast course on 
card Quoting an extract August 2 
ual wt of the Man . * * 
n “ ¢ ome THAT Alden Hill, copy chief with 
ay ate A editable Charl s, Barker and Sons Lid., will 
} development of Man lead a discussion on “Can anyone 
’ sites write copy?” at a meeting of the 
” ° ° Creative Group of the Regent 
IHAL Denald Gardner, studio Advertising Club on Wednesday 
head of tuart Advertising Agency t 6.30 p.m 
Lid s the own f Berenice of s * * 
Mecerend, a Skye terrier, who took THAT K. L. Tayler, Manchester 
urd challenge certifica und was ~ 


hest of its breed at the Richmond 

Championship dog show, qualifying 
» t ‘ hampion 

* . * 

(Lancs) Co- 


operative Society has won the 
championship shield in this year's 
footw window-dressing competi- 
tion organised by the ¢ S 

* * > 


THAT G. Bell, publicity officer to 
Ribble Motor Services Lid 
Preston, has passed the 
membership 


associate 
examination of the 


Institute of Transport 

* * * 
THAT total bookings placed on 
I nco Margues Radio (South 
Africa) from July 1951 to June this 
year w n all-time record for this 
station 

. . * 
THAT nearly 1.900 overseas buvers 
hav i ady intimated they will 
ittend the Comm il Motor Show 


which opens a 
September 26 
. . * 
THAT the Salford City Reporter is 
» hold a sports day at Buile Hill 


Farls Court on 


Park, Salford » Saturday, Augus 
W, for members the Reporter's 
Children’s Health Club 

. * * 
THAT the an of tinplate avail- 
ible for canning fruit and vegetables 
“ be 15 higher for the 


current quarter than for the corres- 


ponding period last year, stated a 
“ ten Par! ™ ary reply 
* * * 

THAT a leaf s been produced 

for the Central Council! for District 

Ni by F. J. Lyons Lid, as 

part of a campaign to raise funds 

preserve its independent status 


. sal > 
THAT in Airways Exhibition, 


| onstrating services « 
British Civil A on, will be 

vxened at Selfridg n Monday by 
Sir Miles Thomas, chairman of 
BOA 

* * * 

THAT forty-six ts have entered 
for this year’s J Exptess Air 


irea manager of: Alfred Bates & 
Son Lid., who is himself a 
Rotarian, has been giving a series 
ot talks on the practical applica- 
tion of advertising to industry to 


Rotary Clubs around Manchester 

* * * 
THAT G. Street & Co., Ltd, won 
a cricket match against Westing- 
house Brake & Signal Co., Ltd., 
at Barnet on Sunday 

* * * 
THAT Talbot Advertising. of 
Margate, are opening a London 
fice at Mitre House, 44/45 Fleet 
Street. Cyril Talbot Jr. will be in 
charge 

* * * 
THAT Colman, Prentis & Varley 
Lid. beat C. J 


Lytle (Advertising) 
Lid. at cricket on Sunday 


Marketing 


Newsbriefs 
Gillette Industries Ltd. are intro- 
ducing a ten-blade dispenser with a 


built-in used blade compartment 
It is of blue lacquered aluminium 
with white lettering and will be on 
sale from August 15 

* * 


A sew Grippy nailbrush with a 
reinforced centre. which is claimed 
to last twice as long as any other 
nailbrush. ws heing marketed by 
Addis Lid 

* * * 

Socks that glow are now on sale 
A special process makes the second 
colour in the socks gleam. Distri- 
buted by Anthony Martin, they are 
known as Glo-colour socks. Trade 
press advertising is running. 

* os _ 

Bronnley soap “lemons” are now 
being sold in a de luxe quality and 
presented in a wooden box lined 
with green and transparent paper 
to give the effect of a box of 
emons 

7 * * 

Goya have introduced a larger 
size bot f their bath essence re- 
tailing at 4s. 6d. It is available in 
all Goya perfume fragrances 
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beauty, so 
her youthful stes. 
As the por B sao th and influences gone - 
HEIRESS re pre to indulge in bse of the 
That she se Mr. Geoffrey Brown, aaa Adver- 
borne out ‘lnc unit. At the ‘a: “teen-age 
Economist oa tion conference he sai better off 
ee ee ae per in HEIRESS now 
girls were a war.” Advertise = — ‘exclusive.’ 
as cea case es 

—the teen-ag' 


Mager : 
4 Bouverie 


George }. Phipps 


4 
St., London, £ C4 ‘Phone : Centra! 1732.3 
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ADVERTISER'S WEEKLY 


about the Home Counties 
Newspapers Group, and he 
will tell you it gives compre 
hensive coverage of over 
1,000 square miles in BEDS 
HERTS and BUCKS, with 


eleven individual Local news 


papers. Mis organisation can 
supply all the data about 
ABC. net sales, rates, etc 
Their telephone number is 


CENTRAL 1960 


pits LDANDERSON | 


You want to contact painters 
and decorators! Then use their 
oldest and most practical journal 


CROWN WALLPAPERS 
AINE 5 2° ‘ 
~~ " = ~~ . 
VULKASET 


A 


THE SUTHERLAND PUBLIWUNG CO LTO 


Cromford House Manchester 4 


Autotype, Brownlow Rd Wi) te 
1 


AUTOTYPE 2 oF cou. 


LEGAL & GAZETTE 


i 


“eo « 
ine 


Labels case 


fom the fifth day of the the 
¥ bomee~ awe f the ‘ ones 
won Friday « an act . 


o « areen backer 


SELF-SERVICE SALES IN 
CHEMISTS’ SHOPS 


? ’ 
. som of the - 
s A vie 
I 1 Choddard was asked 4 4 
“ « wta hex the Pharm : 
. at Britain 


ntend 
x place mmediately th yt 


The ultimate proof of s technical als 
worth is the originality and absorbing 
mterest of its editorial contents for those 


for whom « caters, 


“THE WATER & SANITARY ENGINEER” 


stands far ahead f your market is the sewage 
works and borough engineer the water 
engineer We shall be Mer 

of and specimens on application Contact 


the publishers 


DALE REYNOLDS & CO. LTD 


2 Finsbury Square. London € 
Phone MONarch |54 


STEREOSCOPIC COLOUR | 
PHOTOGRAPHY 
A new and powerful salesman 


DETAILS FROM .— 


STUDIO VALE 
VALE HOUSE * GROVE PLACE - LONDON W3 


HENDON 
BILLPOSTING 
COMPANY 


Sab? Soe 9: 
37 SPRING STREET w.2. 


minge, etc Series 
adverthements wader seven imertions MUST BE PREPAID 


Situations \ acant 


rates oo 
Address: 


CH Amcery #644 


W eekly 


Ihe emgagement of pervous answering these advertisements 
through « Local Offtce of the Ministry of Labour or « Scheduled 


employment, ts the provisions of 


eo ae, of excepted from 
Notification of Vacancies Order 1951." 


Jury 24, 1952 


* 


CLASSIFIED ADVERTISEMENTS 


RATES APPOINTMENTS VACANT, Se. 64. per Mme 405. per dixpiay 
APPOINTMENTS WANTED, Ss. per time, 3S. per dixpiay panel ~~ Sarr 
chessifications, 4. per tee, 455. per dixpiay panei toch. Miniwam, 


tmphoy meat 
Agency @ the applicant & @ ame aged 15-64 inclusive of « women aged [5-59 inclusive 
wales 


EXPERIENCED SITE FINDE 
For London and Provinces required 
Outdoor Adverts 
Generous salary. e* 
perman. 


well-known 


NOTLEY’S 
Organisation 


are looning for a lent poss: di! ties and 


ee ee 


hirty, neither « 


Write giving full detaris to 
Bo 


age 7 the reg 
4. Applications 


RS 
by 
a 


ene 


positions to men able to produce good 
results. Commission and expenses paid 


« 445 
Advertiser's Weekly 180 Fleet 6: EC4 


k they could make ™m 


elevant particulars 


Cecil D Notley Advertising Limited : 0d — , ~— le 
15 Hill Street, Berkeley Square, WI t r " 


WELL KNOWN OL TDOOR ADVER 
TISING Compe as acancy for 
tx ¥ “ n 


™ slary 1 

Rox 4624 Ad. Week 80 Fleet St ECs - 
2 f ars of experien 
SMALI Sty, 2 ee AcE . 4a u ’ , 
aor fegaenree he ve a d for a Bow 4534 Ad. Weekly 180 I ts 

monin'y maga SPACE SALESMAN, Lond 
. App t must t . i pecialised 1 nica Y 
mm ins 


‘ 


beg er ors 1h 
are invited f wrters who consider 
4 ne adve ticok Sif ALFRED BIRD & SONS LIMITED, 
work done by the Dev shire W orks Birmingham 


Required by the 
ADVERTISING DEPARTMENT 
ELASTOPLAST 


(T J SMITH & NEPHEW LIMITED. HULL) 


1 Senior Advertising Executive. 
2 Copywriter Ideas. 
3 Export Advertising Assistant. 


race ARTES EXECUTIVE A man 5 


3$.45 years, with Agency ind departmenta 


Are nee. to be in charge of the department. He should 
have a crea 1d which must be a dl first-c.ass 
sdministrative ability This is a responsible pos 1 and 


if promotion ik son 


COPYWRITER | IDEAS =) ounwsh i woman 

with agency traming req ed Some expernence 

Medical w g would be an adv ge 

EXPORT ASSISTANT Young nan ’ woman 
vith agency training and some Export Advertis 


equired 


ne \ys Kon 


ywwledge of languages a 


| 1 ¢ must be prepared to live 


Hull or London. Initial applica 


ADVERTISING DIRECTOR 


T. J. SMITH & NEPHEW LTD., HULL, E. YORKS 
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Jury 24, 1952 


APPOI 


MEN 


VACANT 


AN 
OPPORTUNITY 


arises in long established 
London Advertising Agency 
for a man or woman with 


Outstanding qualities as 


SPACE 
BU YER 


Must be thoroughly con- 
versant with all media and 
have personal contact with 
Fleet Street. This is a well 
paid and progressive ap- 
pointment for the success- 
ful applicant. Please give 
fullest particulars in confi- 


dence to Managing Director 


Box 44) 
Advertiser's Weekly 180 Fleet &t EC4 


venst c 1 eee SECRET a for direc 
st End Agenc Essenual 
r 2s su 
"i Som exp 
, 4 : Per t amd 


fair salary in 

and abilit 

ym guarantee 

curity Give 

f and « smomen { 

Box 4796 Ad. Weekly 180 Pleet St BC4 

SPACE SALESMAN required by pub 

an chnical books, pr atwy 

aged < t aceptiona 

opr : vttative 

Ww nfid eth aiving full details 
_— nce. ape. etc.. to 

Box 45 Ad. Weekly 180 Fleet St BC4 


KEY SALES POST 


for representative with 
good entree to 


NATIONAL 
ADVERTISERS 


We are 


creat 


among the foremost 
of Point of 
Sale advertising and need an 


experienced man to 


fs and producers 
extend our 
> E. England 
y alive to his 


area. He must be fu 


rements, and have the 


Box 4859 
Advertiser's Weekly 180 Fleet St EC4 


*Phone your Classifieds 


PPOINTMENTS VACANT 


REPRESENT ATIVE a i tor P Te ALEMIT COSTED . an 
. London and assista M tine Dep 
t Journal with ex Apt ant mas av ad scvera 
OOP HON m™ uM un 
an trict resume Ment J ® " 
{ past carcer “sa ‘ sad 
Bou 4 Ad Weekly 180 Fleet S& BC4 sovnuid abiy i 
years of ag Owins - as 
‘ . 
3 ‘ 


OPPORTUNITY and 0% 


FOR COPYWRITER 


if you are a male, aged 28-35, and 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


ADVERTISING 


PUBLICITY 
MANAGER 


a aperiene 
Box 4862 Ad 


wc 
thar ell - 
have agency copywriting experience —~4 yor A well-known and progres 
but find yourself frustrated, here's ° aint sive textile firm, specialising 
your chance to get out of the rut s as 
able and p knitted goods, and situ- 
A busy medium-size London Agency in it a 
well-established and progressive leca‘emit ated sitteen miuecs from 
r ‘ satel riter ¢ ~ > . ’ 
ene swe aon pales o ° sn pane rory Pat ' sal ESMAN wanted London requires someone 
mtr 
wor trade and technical accou an ¥ a ’ to supervise and co-ordinate 
including some contact with chents Gren *s terms . 
Full details including age, experience . . “man its advertising and publicity 
and salary required, in confidence to , Knowledge of the textile 
Fleet St 
Box 480! ae 4 trade is not essential, and 
Advertiser's Weekly 186 Fleet St EC4 ! 1 one 
salary will depend on versa 
LAYOUT ASSISTANT Se ae anaes 
eX per Bs a 
ADVERTIEMENT REPRESENTATIVE ink Dee eit ton & tility, experience and ge : l 
the ta nnxa journa ab . pore ae * itabilit A ly in rst 
— ” yo a... _ ~~ woman Must “peri i and sulla y pp 
and Yorkshire areca ge about 30 have full knowleds typography instance to: Art Director, 
remdent m Manchester drstrict Space and be familar with al! phases of 
selling experience and some knowledec prod Ss : on Wilfrid Tisbury and Company 
f cle . © clect imecrin 
« tromes cx ~y 4 an aan a n wis ‘’ ‘ 4 s yualit 1 td 12 Prince ‘ Street, 
heme Appl work in ficid of book and m ne : : 
u - nfidentially gredestion ap in cain. emaine Hanover Square, London, W.1 
State age present and previous appoint sal red t Ad e (Grosvenor 6724.) 
ments Write t Staff Director, Morgan on ~ > = . osX 
Brothers (Publishers) Lid, 28 Essex ©, Brush Tra and §=Holdays 
Street. Strand, W.C.2 Association, 64 St James s Sweet 
ADVERTISING If you are a good a London, S.W.1 SPACE SALESMAN with definite Agency 
und advertsing man with a flair for oncction (Meh € . went) for 
seas ayout and copy for press ads Avance REPRESENTATIVE Trav Monthly Progressive terms 
ang saics literatur an work close a known ’ mens Perma y Olerke A Hannah Lid 
= mjunction with advertising agency ‘ M 4 Anow 1 Cariale Mt mB. Gerrard 4683 
ang know sufficient about process work - je Ee . nit 


tud Excellent 


Apply 
180 Fleet & EC4 


~e ‘“ 


ng convin 
Box 45° Ad “Wee kly 180 Pleet St BC4 


WANTED 
EXPERIENCED LIVE-WIRE 
CIRCULATION MANAGER 
by National Sport and Entertainment 

Substantial salary and ad- 
remuneration to right man 
Reply in confidence to 


Box 487! 
Advertiser's Weekly 180 Fleet 6: EC4 


= ERTISEMENT MANAGER (prefer 
> for old-cst 


journal 
Remuneration about £1000 
prospects Write mn conf 
giving full details of experience 
to 
Ad Weekly 180 Pleet St BC4 
ARTIST—aged about 22-—for W. Lon 
don Printers and aw Manufac 
turers Experienc cative and 
finished art work Go nad at lettering 
and prefcrably with knowledge of 
typography af ve day weck State 
Salary cule 
Box 4829 ad. Weetty 180 Fleet St ECs 
ESTIMATOR with experience of Show 
cards and Display Cutouts required 
by reasive § London Screen 
Printers (S day week staff canteen) 
State qualifications and salary required 
to 
Box 4880 Ad Weekly 180 Pieet St ECa 


ADVERTISING SALESMAN REPRE. 


YOUNG 
b 


under 


published 


SENTATIVE wanted Experience in 
covering teading national accounts and 
h 4 


Opportunity 
Please state 
and references 


ement 
rence 
replying to 

Box 4525 Ad. Weckly 180 Fleet St BC4 
ADVERTISING MAN wanted 
Should be 


way Reasonabice sala ry or 
plus commission on new 
Seate age, eaperience 

Box 4824 Ad. Weekly 180 rH cet & BCs 


salary 
business 


Caplin’s HAVE VACANCIES FOR 


a senior copywriter 


a fully 


a group of national accounts 


a technical copywriter 


experienced advertising man, to work on 


preferably with engineering training, or an 


engineering background, able to convey to others 


his appreciation of the selling points of 


machines and tools. 


1F YOU PEEL YOU ARE 


POSTS, PLEASE WRITE, GIVING FULL DETAILS, 


DIRECTOR, R. 8S. CAPLIN LTD., 


25 PARK LAN®F 


THE RIGHT MAN TO FILL EITHER OF THESE 


TO THE MANAGING 


LOND 


mm, WAI 


CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKI 176 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 
T i G tesstom Vacant The emgegemest of perwous saewertng these adverthements mast 
be made through « Local Office of the Ministry of Labour or » Scheduled Employment 
DESIGNERS A\eeney @ the applicant & o mae aged 15-44 inclusive or @ woman aged 18-59 inctusive 
ules be or the, of the employment, 6 excepted from the provisions of the 
c , Notification of \acanctes Order 1992." 
Vacancy occurs en. ton f if 
designer capable of prod £ 
quick, accurate visuals for | | SPACE SALESMAN YOUR 
b ‘ 4A nme sting fem * ete n 
forms of printed pub ’ eee Ip aeaie A+ s OPPORTUNITY ? 
material Appointment provides shed fem handiing kxally sponsored 
; Dlications h dowing arcas f old bi 
ample scope for an experience 1 ondowr wu Engand. Birming -- aaa — 
versatile and creative artist witt ~~ a. a Ms 4 Lay ae tof sale advertising 
a strong advertising sense and a inera t 1 ant man. + ees 
mt be & poeess sales cup anes 
keen eye for type and lustra ™ and fully mot Existing ot of ecord 
‘ SH on know of th ‘ ome ri ass selling © un 
tion Salary C850 pa Excelle e 4. a te Prt fe references and administrati 
working conditions and welfare Box 4860 abilities 
schemes Advertioer’'s Weekly 180 Fleet 6 EO4 Earnings should be ¢| 000-4! 200 pa 
f you have the essential qualific and long-term opportu tres are unique 
you ha tu ntial qualifica oe ‘ rab! r ’ - 
. EAPERIENCED PROCESS ONDER Age preterebly 30—35 end Landen eon 
tions please write fully stating a K and Progress Chaser requ NeCUON an advantage 
age. art training and experience +t a non i he ~y Engray Box 447) 
ome ‘a cla ' 
to Bon aaeo Aa” “ chly 180 Fleet St EC4 Advertiser's Weekly 180 Fleet 61 ECE 
fox 4 , - ‘ ae a, 
Leading ational Spert an ntertarr ‘ . 24 WO tor 
Advertiner's Weenly 180 Fieet 81 EC4 ment Weekly requires executive type as ye ey ANS. a8 Must _ tn 
De ee to fill the postion of writ a ” anyth og from 
Copveste cial Amtitst 4 ‘ S ad Television 
: ; —— , ADVERTISING DIRECTOR Fa ake del comes 
~—_ > . ‘ 7 ‘ Top selary and commissions make the © nt etaphy and 
1 ~ an Outstanding opportunity for the right koa a rienced men 
H “ A 08 Reply in confidence to y ar stating age. caper 
Ark Rim 
Box 4872 € and sala 
4 at ‘ieemnemnantel Advertiser's Weekly 180 Fleet $1 EC4 Bos 60665 Ad. Weekly 190 Mest & BCS 
PRODLCTION DETAIL ASSESTANT — 
‘ ! Haddon A ¢ i SESIOR 1 beat ae ar ma as 
Pratereste.” 0a Bither sce SENTATINE. required ertiser VOUCHER DEPARTMENT 
" ’ arranecn WA s ! Partkulars of ag re aper 
sieDay Sua bia » strict idence w Cenera 
dirt RE i MANAGER 
YOUNG SPACE SALESMEN ‘ pay a Woe — Lh agen 
. eplay Adves ent D ser expe a tor Fully experienced person re- 
. tom ' ‘ : ove ‘« el - AW. 4 print , 
; oe it quired ter Pubtiens ese quired to take complete 
‘ s“ ihe . nemt of Nationa Svertia charge of vouchering depart- 
' ‘ “i ox , ails including age and sala ment 
“ 
Bos 4°74 Ad Weekly Ino T ae fox 486° Ad Weekly 180 I Ss 4 Voucher clerk also required 
| Write giving details of experi- 
ence and salary required to 
Staff Manager 
y 
You could be RIPLEY, PRESTON & CO. LTD 
Wheatshea! House, 4 Carmelite Sc., E.C.4 
5 . 
‘ . REQUIRED FOR oven 
an L.P.E. copywriter... EStinae, "S wevEeee 
M manufactu cam noed jour 
s ) duction { 
‘ wics i r with koow 
te pf a and aft requae 
’ eos ” svat Man with 
" and idea Write stating age 
. salary required. to 
Box 4861 Ad Week sO Fleet St BC4 
you are a young man with at least three years SHOWCARDS AND 
agency writing experience 
First class salesmen required for 
. Midlands, North and East. Must 
you are prepared to assist a copywriter on : 
Pres P have established connection with 
some accounts, work to a planned framework on National Advertisers buying 
printed point of sale display 
others, plan new campaigns with a visualiser on material. Only those earning 


sull more 


you are keen t in active and increasingly 
busy team of men w prefer to work as a team 
you will writ it any specimens but with 
full details of exp any special qualifica- 
tions and salary d, The London Press 


Exchange Ltd lartin’s Lane, W.C.2 


Please mark 


your 


enclope: “ Copywriter (A)” 


€1,000 per annum considered by 
rapidly expanding company who 
will provide top class designs 
and production. Details in con- 
fidence to General Manager 


Box 4858 
Advertiser's Weekly 180 Fleet 61 EC4 


MANLFACTURING ¢ —_ near 
London reg 1 


a moeg Artist 
ne A “a DD 
« drawings 7 ‘ 
" wushing and Z 
at Josiani ng manent poss 
Com Pension Scheme 
Salary acoording ‘ eme Apply 
ally writing 
Box 4533 Ad. Week 80 Fleet St EC4 
CREATIVE AND LAYOUT ARTIST 
” 4 Ae with at a 5 
. agcemy 5 te ary 
: erManent pos ight man 
Bor 2838 Ad “ 0 Fleet St BC4 


‘Phone your Classifieds to CHA 8544 (Ex 25) 


Jury 24 


APPOINTMENTS VACANT 


195) 


CREATIVE 
COPYWRITER 


Downtons Ltd. require 
the services of an 
experienced copywriter 
to work with a 


creative team. 


This is & responsible 
position offering an 
exceptional opportunity 
with an established 
and progressive agency. 
Write giving details 

of experience, age 

and commencing salar) 


required to 


DOWNTONS LTD. 
Temple Bar House 
Fleet Street 

London, E.C.4 


LEADING PUBLICITY DESIG NER 
- s to employ malic pupd assistant 
of dog finishing work. particu 


rin 
Box 4856 Ad Weekly 180 Plect St BC 4 


LEADING ADVERTISING 
DISPLAY ORGANISATION 


has position open for 
LONDON 
REPRESENTATIVE 


preferably with previous experi- 
ence of selling quality products, 
and with existing connections 
amongst National Advertisers 


This is an excellent opportunity 
with first class prospects to a 
man in the thirties who has 
good personality, initiative and 
the will to succeed. Attractive 
salary, expenses and commission 


Ail replies will be treated in 
strict confidence, and our pre- 
sent staff have been advised of 
this vacancy 


Box 4844 
Advertiser's Weekly 180 Fleet St EC4 


LAYOUT ARTIST. First class jayour 
artet reguired for London agency Good 
salary dca conditions ~ we fu 
deta ng salary required 


aah od 
Box 4366. Ad Weekly 180 Pieet St ECs 
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CLASSIFIED ADVERTISEMENTS 


“AND MOTOR MANIL 
cree quircs a studs 


aperienm df nnn al 


techmical gencral artists 
aperience 


spe 
Bon ‘ned Ad Weekly 180 Fleet St BCs 


| 


APPOINTMENTS VACANT 


LETTERING ARTIST required for good 
claws Sim work. experienced im all types 
a lettering Fimt das conditions 


Apply 
Box 4864 Ad Weekly 180 Pieet St BCS 


have a ready flow of ideas 


closing specimens of recent work to 


ANOTHER COMPETENT 


CREATIVE LAYOUT MAN 


required by EXPORT ADVERTISING SERVICE LTD. to work on a variety of 
accounts in a busy and expanding creative section 
a working knowledge of typography and the re- 
production processes and be capable of producing sick but sound rough 
sketches for presentation to the chent. 


A JUNIOR TYPOGRAPHER 


with absity to produce good, practical, working type-layouts and adaptauons 
These positions will carry a good salary and there are superannuation facilites. 
Applicants should write first, stating age and full particulars of experience, en- 


22 OLD BOND STREET, W.! 


He must be versatile and 


TYPOGRAPHER required for press ad 
adaptations. Clee quick and accurate 
work cssential, Write fully. age, capers 


ence salary t = 
Box 4850 Ad. Weekly 180 Fleet St BCS 


THE FLEET ILLUSTRATING 
SERVICE LTD. 


require the following stoff 


@ Two retouching artists familiar with 
colour and black and white retouching to 
the highest possible standard, for techn: 
cal and semi-technical literature and tor 
National Advertisers using trade and 
class media 

@ Two thoroughly experienced general 
artists able to work in all mediums, one 
applicant should have «2 specialised 
knowledge of showcard and pot of 
sale display designing. Figure work not 
generally required unless this is to a 
very hegh standard 

@ Visualiser with a complete knowledge 
of the requirements of National adver- 
tusers. Must be modern and slick in style 
and able to work out complete schemes 
Applicant preferred who has had general 
experience and Agency trained 
Finished work not essential 

@ Fashion artist who has had first-class 
experience im store and general fashion 
iustrating, in black and white and 
colour. Must have individual style and 
must be adaptable to work on 4 varrety 
of accounts 

@ Two vacancies also exist for junior 
artists who are willing to learn and have 
8 flair for commercial art 


These positions are permanent and carry 
with them certain privileges and top raves 
of pay. Successful applicants who have 
not yet had their annual holiday will be 
granted this with full salary 

Write, giving brief history of career to 
date to R. D. Bradford (Studio Director), 
The Fleet Mlustrating Service Led. 10, 
Argyll Street, London, W | 


n NIOR Asums ANT for gencral duties 
ising Agency, ability to 
roughs . ~~ 
State age aperence and 

Box 48°4 Ad. We chly 180 Fleet SECt 


ARTIST REQUIRED 


Cen. area with wide experience 
and ability to produce finished 
artwork for all classes of press 
and printed advertising material. 
Figure work useful but not 
essential 


Vacancy also for 
JUNIOR ARTIST 


Write age, art training and ex- 
perience 


Box 4478 
Advertiser's Weekly 188 Fleet 61 EC4 


ARTISTS (i) virile alitound art with 
of sfoweards. cutouts, otc 
barge and develop studio. (2) 
Jumor artet with experience of show- 
cards and cut-outs (particularly collap- 
w>e constructions). Good lettering and 
modern outlook 

Box 4575 Ad. Weekly 180 Pleet St EC4 


ADVERTISING ASSISTANT 


wih ehensive know! of 
prinung. catalogue design pro- 
duction and experience of copy- 


Using department of a cc 


Brothers (Londee) Led., 
Century Works, London, $.E.13 


DO YOU THINK you can sell? If so 
space sacemen wanted at 334 per cont 
CORMAN Apply direct w Y 
Adverusing, 117 Old Sweet, London 

c Phone LONdon Wali 9771. 
7391. Closed Bank 


PRODUCTION. Opportunity exists with 
established agency for firs: class man 
He should have a g00d knowledge of 
bocks, type faces and be capable uf 
handling first class sales literature. Hie) 
days by agreement. Write in confidence 
ving) = age experience and salary 


red 
Box 4752 Ad. Weekly 180 Pleet St Bc4 


APPOINTMENTS WANTED 


EATIVE LAYOUT ~ fee — 
secks progressive — 
years Agency experi 
Box 4820 Ad Weekly 1! 180 Fleet St BCA 
AGENCY-TRAINED production man 
Q)), seeks position at executive level 
with small reputable le 
Writ 
Box 482 } Ad. Weekly 180 Pleet St BCs 
COPYWRITER VISUALISER, Ti. hav- 
im ¢ ence in technical writing, 
broc and advertusement layout 


ure 


production, seeks responsible post in 
adverising department a 

concern. preferably Mid! 

Box 4819 


Ad. Weekly 190 0 Peet St BC4 
Ex-serviceman, commercial 
varied experience. secks posi- 


rapidly picks up cssentials of 


n t 
Box 4868 Ad. Weekly 180 Fleet St BC4 
STUDIO MANAGER of email West Enc 
Studio requires change. First class 
lettering with 16 years’ experience of 
press advertising, booklets, 14 etc 
Box 4869 Ad. Weekly 180 Pleet St BC4 
HIGHLY CAPABLE TRAVELLER 
would represent a first claws London 
letterpress printing house capable of 
grappling with the exacting require- 
ments of the 
agents, No salary Of expenses requ 
Remuncration on results only 
Box 4847 Ad. Weekly 180 Fleet St BCs 
ADVERTISEMENT MANAGER, aged 
%4. with established connection, costem- 
jates change, and would like to hear 
rom Publishers desiring first class 
representation 18 years’ experience of 
trade and technical journals 
Box 4857 Ad. Weekly 180 Pleet St BCs 


APPOINTMENTS WANT 


EX-DIRECTOR 

LONDON AGENCY 
“mee the war a free-lance advertuming 
consultant, sow seeks bom: of over 
scas appointment with agency oF 
company needing an cxcculive widely 
experienced in planning eas. copy 
chent-contact Production Goad 

reterences 


Box 70 
Advertiser's Weekly 188 Fieet 6: E04 


' 


It ween 

lanes. et 

need of aff. eens | 
House. 


Box 4814 Ad. Weekly 180 Fleet St BCs 
EXPERIENCED YOUNG LADY. copy- 
writer, secks position. London Agency 
Only Gres of integrity considered 
Box 4855 Ad. Weekly 180 Fleet St BC4 
ARTWSE. ettcring. designs knowledge of 
ym and fep. processes 
yan lance work of permanency o Low 
don. J. Morgan, 19 Cambvidee St. SW 1 
1 COMMERCIAL 
ARTEST on the staff of well known 
Publishing house, secks post as Publicity 
Manager with engineering firm of sm. 
iar T 
making 


horough knowledge of block 
printing. technical copy and 


advertwing 
Box 4852 Ad. Weekly 180 Fleet St BC4 


FREE LANCE SERVICES 


WIDELY READ TECHNICAL 
AUTHOR journalist will prepare 
copy for imstructiona! brochures 
manua > eto electrics mechanics 
modes. cic Ernest F. Carter Upper 


Warlingham 2745 

FIRST CLASS layou and design. stil- 
tife, and lettering, cffered by artist of 
1S years’ experience. West End Studio 


me 
Box 2728 Ad. Weekly 180 Flee: S BCs 


BUSINESS OPPORTUNITIES 


LONDON AGENTS OF HIGH | Stabe. 
ING are yy examine (he poten- 
tal of an ‘y established in oo 
progressive « fast developing British 

view paruicipation. 


additional acoountss from home.  Inter- 
view Director sow in U.K., +7 
Box 4763 Ad. Weekly 180 Fleet & 
GENTLEMAN (40), possessing strong 
connections with substantial manufac 
turers i laree Midland town desires 
parinersh.p im established agency with a 
view to operating sew branch. Exten 
mve knowledge of administration and 
creative production of print b all 
PrOK esses Capital available Reter 
ences exchanged Details 
etc., in strict confidence 
Box 4846 Ad. Weekly 180 Fleet St BC4 


MISSING ? 
SOMETHING 


ts you Journal unknown or unrepre- 
sented in the North of England! 

We can offer the services of keen 
efficient representatives with proven 
selling records 

Why not ask one of our Principals, who 
will be in London from August Sth to 
tith inclusive, to call and explann the 
service we offer! 

Box No. 
Advertiser's Weekly - - & EC4 


fqources 


PERMANENT high commission offered 
by cfiicient, reputable, well cauipped 
competitive, London colour. periedxal 
amg commercial printers | gentieman 
able to introduce regular business 
Replies weated swictest confidence 

| 4854 Ad Weekly 180 Fleet St EC4 

LONDON PRINTING WORKS for sic 
equipped for weekly newspapers. ctc 
Good building. well situated with long 
lease Printing contwacts availatée if 


requir 
Box 4840 Ad. Weekly 1#0 Fleet & BCs 


WANTED, 


ADVERTISER'S WEEKLY 


SALES AND WANTS 


LUCIGRAPH 
Write staune specification 
pre and where to view 

Box 4576 Ad. Weekly 180 Fleet St BOs 


TENDERS ‘ 


COUNTY BOROUGH OF 
BLACKPOOL 


Tenders are invited for the printing 
and supplying of 


machine 
condition. 


“Christmas 
Sumarer 


(a) 1.000 copies of a 
tovitation Cara ~ 
(db) 40.000 copies of «& 

folder 


Detailed epectBcecicns for (a) and (b) 
may be obtained from ‘orter, 
Director of Attractions and Publicity, 
Town Hail, Blackpool 
Tenders must be delivered tw the 
Town Clerk. Munkipal Buildings 
Blackpool, not later than to mn. on 
Wednesday. August 27 
The Corporation docs sot bind itself 
to accept the lowest of any tender 
Trevose T. jones 
Town (Clerk 


COUNTRY 


PRINTERS 


PRINTER required § for 
monthly pericodxal published Londos 
Circulation twenty thousand. Hundred 


9 per mauc 
jon 4861 Ad Weekly 180 Fleet St BC4 


SATISFACTION in a 
Tistera Press, 315, Westborough Road, 
W estcliff-on-Sea 


SPECIAL ANNOUNCEMENTS 


’Phone your Classifieds to CHA 8844 (Ex 25) 


POSTER 
COMPETITION 


The British Empire Cancer Campaign 
offers, FIRST ZE 4100, SECOND 
PRIZE 658, for a new Poster Design 
to further the collection of funds for 
Research into the Causes and Cure of 
Cancer 


Designs should be for Double Crown 
reproduction, and ¢ cu 
DATE FOR ENTRIES 1S Ist OC- 
TOGER, 1952. 


The Name and address of competitors 
should be marked clearly on the back 
of all entries, and the decision of the 
judging Commitcee will be final. No 
correspondence will be entered into 
in thes matter 


The payment of Prize Money will 
entitle the Organisers to full copy- 
right and all reproduction rights. All 
unsuccessful entries will be returned. 
Any enquiries andior entries should 
be addressed to 
APPEALS SECRETARY 
BRITISH EMPIRE CANCER CAMPAIGN 
11 Greevener Crescent, London, 5. Wi 
Telephone: SLOane 5/58/9 


WASS, PRITCHARD $ &e- LTD., # 

pan ng Suree veh fo 

s ae need = Demy 

ite t B. feeder to be fitted to « machine 

producing work (not printing) and NOT 
warranting @ NEW feeder 


See July 10, issue of Advertiser's 
Weekly, pages 84, 85 and 87 for 
the Advertising Services & 
Supplies Section. August 7 will 
be the next issue containing 
these Services. 
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ADVERTISER'S WEEKLY 


Weekly 


Tuurspay, Jury 24, 1952 


= 
52/6 a year 
Post free 


55/- (overseas) 


part of The Times is the daily 


In the solving of its cryptic clues, 


It is the pleasantest relief, in the 
world as it is to-day, to take leave 


1s a daily task which carries no 


accomplished it. 


THE TIMES 
Daily Price 4d 


IM TIMES LITERARY SUPPLEMENT 
Every Friday Price 6d 


THE TIMES EDUCATIONAL SUPPLEMENT 
Every Friday Price 4d. 


THE TIMES WEEKLY REVIEW 
Every Thursday Price 6d 


THE TIMES REVIEW OF INDUSTRY 


tit TIMES BRITISH COLONIES REVIEW 
Vuarterly Price 6d 


THE TIMES SCIENCE REVIEW 
Vuarterly Price 6d 


THE TIMES AGRICULTURAL REVIEW 
Quarterly Price 6d 


The day’s pleasure ... 


Not the least famous or least loved 
Crossword Puzzle on the back page. 
eminent heads have been scratched, 
scholarly brows have been furrowed. 
temporarily of disturbing news and 


“do” The Times Crossword. Here 


reward other than the virtue of having 


first Wednesday of Every Month Price \s 
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STOP PRESS 


JOBS ORDER: 
AMENDMENT ON 


suggestion was agreed 
National Joint po wh Council 

ating British Employers’ 
( onfederation, Trades Union 0 Con- 


gress, and 
yesterday (Wednesday). 
Next step will be to lay amend- 
ment before Parliament 
At present most provincial 
have been 


about employment eoshange. 


DUBLIN STRIKE 


Master Printers 


CORONATION PACKS 


Board of Trade prepared to con- 
sider applications for licences for 
packing and distribution of Corona- 
tion souvenir tins for home market. 
Intention mainly to help manufac- 
turers of biscuits, chocolates, sweets. 
Since 1940 owing to tinplate short- 
age tins for home market have been 
restricted to standard types and 


NEW MONTHLY 


zine “Music and Masicians,” 
—— publication to “Dance and 
Dancers.” Style, production, size, 
price (is. 6d. retail) and rates (£30 

will be 


Direct mail will inform 10,000 music 
lovers of pubGestice. 

Gold, silver and purple will dom- 
inate in double-page advertisements 
an extra edition for Coronation 
year to be published early 1953 by 
“The Ambavsador.” October ixsuc 


Sidney-Barton Ltd. appointed 
public seh he to 
Girling Lid., of Tyseley, Birming- 
ham, manufacturers of 

systems, dampers, efc. 


Published by the 


roprietors, BUSINE: 
July 14, 1952. Printed in 


SS PUBLICATIONS, Ltd, at their office at 180, Fleet Street, London, E.C.4. 
England by Staples Printers Limited ac cheer Great Titchfield Screet, London, 


(Phone: Chancery 8644.) 
ment. 
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